CHAPTER 7

PRINCIPAL COMPONENTS ANALYSIS

7.1 Introduction

The previous chapter tested the hypotheses outlined for this study in Chapter Three,
using the Mann-Whitney U-test to examine the direct difference between variables. It
was found that there are differences between the'individual variables of cultural values,
rules of behaviour, perceptions towards tourism, mutual expectations between hosts
and guests, as well as differences in perceived importance of destination attributes
among the five sample groups chosen for this study. This chapter presents the results
of a principal components analysis of the same group variables. The analysis aims to
determine whether there is an identifiable structure to perceptions, expectations and
destination attributes based on culture that identifies a distinctive difference for small
island tourism when benchmarked against a larger island (Langkawi). The meanings
of each identified structure for the group variables will be discussed, and the major
differences and similarities between hosts and tourist groups will be highlighted. The
analysis also attempts to highlight differences based on different tourist settings (small
and large islands). The chapter will further test the general hypotheses developed for
this study.

Section 7.3.1 will test the general hypothesis 6:

# There are differences in the dimensions of cultural values between the host.and

guest communities.
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Section 7.3.2 will test the general hypothesis 7:

# There are differences in the dimensions of rules of behaviour between the host

and guest communities.
Section 7.3.3 will test the general hypotheses 8 and 11:

# There are differences in the dimensions of perceptions towards tourism

between the host and guest communities.

# There are differences in the dimensions of perceptions towards tourism
between the host and guest communities in small islands compared with other

tourist settings.
Section 7.3.4 will test the general hypothesis 9 and 12:

# There are differences in the dimensions of mutual expectations between the

host and guest communities.

# There are differences in the dimensions of mutual expectations between the
host and guest communities on small islands compared with other tourist

settings.
Section 7.3.5 will test the general hypothesis 10 and 13:

# There are differences in the dimensions of the importance of destination

attributes between the host and guest communities.

# There are differences in the dimensions of the importance of destination
attributes between the host and guest communities in small islands compared

with other tourist settings.
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7.2  Principal Components Analysis (PCA)

When there are a large number of variables involved in an analysis, it can be difficult
to analyse the relationship between the variables. Indeed, the relationship among the
variables could be very complex. Although an attempt has been made in the previous
chapter (Chapter Six) to identify differences using direct variables, any complex
structural differences cannot be identified from a sample comparison of individual
means. Therefore, a technique is needed that can identify patterns of complex
structure. The most powerful technique to do this is a Principal Components Analysis
(PCA). This analysis can be utilised to examine the underlying structure or
relationships between a large number of variables, and to determine whether it is
possible to summarise a large set of variables by a smaller set of components (Hair et
al. 2006). PCA does this by looking for groups among the inter-correlations of a set of
data (Pallant 2005). It provides two distinct but interrelated outcomes; data summary
and data reduction. Altogether, there are 136 variables measuring the five concepts
considered for this study (33 for values; 34 for rules of behaviour; 19 for perceptions;
26 for expectations and 24 for destination attributes). Therefore, possible group
structure is potentially complex and factor analysis is used to summarise these

variables into a smaller, hopefully more interpretable set of components.

Once summarised, it is expected that any structural differences may be identified. The
interrelationship between the many variables can hopefully be interpreted more
meaningfully in this way. Thus, the propositions raised in the general hypotheses (that
were supported in the previous analysis in Chapter 6) can be more readily identified

and confirmed.

7.2.1 Assessment of the suitability of the data for PCA

In order to determine whether a particular set of data is suitable or not for a PCA, two
things need to be considered. One is the sample size and the other is the strength of
the relationship among the variables or items (Hair et al. 2006; Pallant 2005). There is
no agreement as to the required sample size. According to Tabachnick & Fidell
(2007), the required total sample size should not be less than 300 cases. Hair et 'al.
(2006) state that the preferable sample size should be a minimum of 100, and data
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should not be factor analysed if the sample size is fewer than 50. However, some
authors argue that it is not the overall sample size that is of concern, but the ratio of
cases to variables. Some suggest a 10 to 1 ratio, which is 10 cases for each variable
(Nunnally 1978). Kline (1994) proposed a minimum ratio of 2 to 1, while others
recommend that 5 cases for each variable is adequate (Hair et al. 2006; Pallant 2005;

Tabachnick and Fidell 2007).

In total, there are 1,285 samples in this study with a total variable count of 136. The
detailed ratio for each of the sample groups is given in Tables 7.1 and 7.2 below. In
two cases for expectations, the ratio drops below 5 to a ratio of 4 to 1, although the
sample size for all groups at Perhentian, Redang and Langkawi Islands remains above
100. Therefore, this data set is largely sufficient for PCA. However, in the case of
expectations for Perhentian and Redang Islands the findings need to be interpreted
cautiously (Hair et al. 2006), because the ratio drops to 4, above the 2 recommended
by Kline (1994) but below 5 as recommended by Hair et al. (2006); Pallant (2005); and
Tabachnick and Fidell (2007).

The second issue relating to the suitability of the sample data for PCA is the strength
of the inter-relationship, or the degree of correlation among the entire set of variables.
An inspection of the individual correlation matrix should be done in order to identify
coefficients that are greater than 0.30. If there are only a few correlation coefficients
above this value, the application of PCA is probably inappropriate and should be
questioned. A visual inspection of the correlation matrix for this data set reveals that
there are a substantial number of correlations that are greater that 0.30. This indicates

that both the host and tourist matrices are suitable for the PCA method.
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The capacity to factorize the data can also be assessed based on two important
statistical measures produced by the Statistical Package for Social Science (SPSS);
Bartlett’s Test of Sphericity and the Kaiser-Meyer-Olkin (KMO) measure of sample
adequacy. These two methods examine the entire correlation matrix. The Bartlett’s
Test of Sphericity provides a measure of statistical significance for whether the
correlation matrix has significant correlation. For the Bartlett’s Test of Sphericity, the
test is considered significant at p<0.05. However, this test is sensitive to sample size
as an increase in sample size will potentially contribute to significant results, even

when the actual correlations are low (Hair et al. 2006).

The Kaiser-Meyer-Olkin (KMO) is a measure of sampling adequacy and quantifies the
degree of inter-correlation among the variables. The KMO index can have a value
ranging from O to 1. The measure has been interpreted as meritorious if the value is
0.80 or above; middling if the value is 0.70 to 0.80; mediocre if the value is 0.60 to
0.70; miserable when the value is 0.50 to 0.60; and unacceptable if the value is below
0.50 (Hair et al. 2006). Other authors suggest that the minimum value of 0.60 should
be considered appropriate for a data set in order to meaningfully interpret the results of

a PCA (Bartlett 1954; Kaiser 1970, 1974; Pallant 2005; Tabachnick and Fidell 2007).

In order to further assess the suitability of the PCA based upon the sample data for this
study, the KMO index and Bartlett’s Test of Sphericity have been calculated. Tables
7.3 to 7.5 show that the data frofn all of the sample groups at the three study locations
(Perhentian, Redang and Langkawi Islands) produce KMO coefficients of more than
0.6, indicating suitability for the application of PCA. All of the p-values for the
Bartlett’s Test of Sphericity are 0.000 (significant at p<0.05), indicating sufficient

correlation exists among the variables.

The Development of Small Island Tourism in Malaysia, PhD by Fathilah Ismail, 2 1 6
Victoria University, Australia






variables more representative of the factor when compared with lower factor loadings.
Hair et al. (2006) recommend that when the sample size is about 100, the minimum
significant factor loading needs to be 0.55 and with a higher sample size of 120 or
more, factor loadings of 0.50 can be considered appropriate. Although all the sample
groups are greater than 100, some ’are less than 120. Therefore, only factor loadings
above 0.55 are considered significant as they indicate strong probable correlations

among a particular group of variables (Tabachnick and Fidell 2007).

There are two common methods that can be used to determine the number of
components or factors that best explain the underlying relationship among the
variables. The two methods are the Kaiser’ criterion and the scree test. According to
the Kaiser criterion, only factors with an eigenvalue of 1.0 and above should be
retained for further analysis. The eigenvalue of a factor (component) shows the
amount of the total variance explained by the factor (Hair et al. 2006). However, the
Kaiser criterion has been argued to result in the retention of too many factors (Pallant
2005). Another common approach for extracting the number of factors is Catell’s
scree test. Using this method, it is necessary to inspect a plot of variance against
factors in order to find a cut-off point at which the shape of the curves sharply changes
direction. Only factors above the elbow should be considered for further analysis, as

these factors explain most of the total variance (Pallant 2005).

The actual number of components or factors to be retained is subject to two conflicting
issues. The first issue is the need to find a simple solution. Thus, the minimum
number of components is preferable. The second issue is the need to explain as much
variance as possible from the original data, and that suggests a larger number of
variables. In social science where the information is often less precise comparative to
natural science, the derived factors contributing to 60 percent of the variance explained
might be considered satisfactory. In fact, is it not uncommon in social science to
consider total variance less than 60 percent (Hair et al. 2006). Thus, there is a trade-off
between these two issues as the fewer factors or components retained, the less total
variance can be explained. In order to solve this problem, Tabachnick & Fidell (2007)
suggest that for an exploratory study, researchers should experiment with a different

number of factors until the best solution is found.
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This study has adopted both methods in order to determine how many components
should be retained. Following the Tabachnick & Fidell suggestion, a number of
experiments have been carried out with different numbers of retained factors prior to
rotation, before determining the number of factors for further investigation. Each of

the PCA has then been named according to the variables loading significantly on them.
7.2.3 Factor rotation

After the number of components (factors) has been identified, the factors need to be
rotated in order to facilitate interpretation. The process will not change the underlying
structure of the data. However, the rotation of the factors will help in improving the
interpretation of the findings, by reducing the ambiguities that often accompany initial
unrotated solutions (Hair et al. 2006). There are two common approaches for rotation;
orthogonal (uncorrelated) and oblique (correlated) rotation. Orthogonal rotation has
been acknowledged as the easiest method to interpret. Both methods will often
produce similar results, especially if the pattern of correlations among the variables 1s

clear (Tabachnick and Fidell 2007).

Within these two broad rotational approaches, there are a number of techniques such as
orthogonal: varimax, quartimax and oblique: direct oblimin and promax rotation.
Among the orthogonal methods, the most commonly used technique is varimax. This
approach attempts to minimise the number of variables that have high loadings on
each factor and as such measures the differences between the components (Pallant
2005). This study has adopted the orthogonal (varimax) rotation in order to explore
the relationship between the variables, on the basis that, the objective is to assess the
differences between the results for different cultural groups. Therefore, it is argued
that a method that constrains the relationship between factors to be orthogonal is the

best, as it more clearly identifies independent factors.
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7.3 Results

The discussion for this section has been divided into five sections; values, rules of
behaviour, perceptions, expectations and destinations attributes. Based on the reason
explained on section 6.2.1 earlier, samples from the small and large island are joined
together for the purpose of analysis of values and rules of behaviour. Therefore, for
both sections (7.3.1 and 7.3.2), the analyses are based on a total sample of 232 hosts,
272 Malay tourists, 248 Chinese tourists, 244 English tourists and 289 European
tourists. On the other hand, for the analysis of the other three sections (7.3.3-7.3.5),
samples from the small and large islands have been treated separately. Thus, the total
samples for Perhentian and Redang Islands consists of 107 hosts, 125 Malay tourists,
120 Chinese tourists, 110 English tourists and 159 European tourists. For Langkawi
Island, the total sample consists of 125 hosts, 147 Malay tourists, 128 Chinese tourists,
134 English tourists and 130 European tourists. Only factor loadings at 0.60 and
above (when rounded up to one decimal place) are taken into consideration. As such,
variables must load uniquely on one component to be considered relevant to the

component (a value of 0.60 leaves only 0.40 to be loaded elsewhere).

Only the summary of the PCA for each cultural group related to values, rules of
behaviour, perceptions, expectation and destination attributes are presented in the

following sections. The detailed results of the PCA are given in Appendices E to G.

7.3.1 Values

Table 7.6 displays the summary of the PCA for the five sample groups at Perhentian,

Redang and Langkawi Islands concerning cultural values.

In general, all of the sample groups for this section produce a total variance of less than
60%. The PCA for the host and European samples both resulted in six components,
comprising 58% and 50% of the explained variance respectively. In the English
sample five components were extracted with 51% of total variance. The PCA for the
Chinese and Malay samples resulted in the lowest number of components, only four.
Total explained variance for the Malay sample is slightly higher at 53% compared with
the Chinese at 52%.
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Among all these derived values, only five values (capability, politeness, security,
social recognition and happiness) are well expressed by almost all cultures. However,
the ranking of these concepts differs across the cultural groups. The hosts see the need
to be competent and courteous in their work, as well as effective, leading to self-
reliance that can be respected. Hosts also value family security. They also consider
that security at the national level is important for them to have a peaceful life. Malay
tourists also seem to emphasise capability but see less need as a tourist to be
independent. Compared with the hosts (the majority of whom are also Malays), the
Malay tourists have very similar cultural beliefs and structure of value concepts to the

hosts. This was also the finding of the Mann-Whitney U analysis in Chapter 6.

The Chinese place a greater concern on values related to politeness and being seen as
responsible. Family security and social recognition are important and ahead of
happiness (that is also seen with the Malay hosts and tourists). Compared with the
other three cultures and hosts, the Chinese tourists are also very similar to the hosts
and the Malay tourists. This finding is also consistent with the results in Chapter 6.
The English consider politeness and capability as important but are distinguished by a
focus upon personal social lifestyle including love with happiness, and being
personally flexible. They also seem to be forgiving in relationships compared to the

other cultural groups.
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European culture is again different from the other cultural groups. There are
similarities in politeness and capability but unlike the English, Chinese and Malay,
there 1s an emphasis upon self-discipline, while love and intimacy are not related (as
with the English) but social recognition is similar to the Chinese and Malay groups.
Because the dimensions of cultural values differ between the culture groups, the results
of the PCA support the acceptance of the general hypothesis 6 (there are differences

in the dimensions of cultural values between hosts and guest communities).

7.3.2 Rules of behaviour

Table 7.7 below shows the results for the PCA of all the sample groups related to rules
of behaviour at Perhentian, Redang and Langkawi Islands. The PCA for four tourist
groups (Chinese, Malay, European and English) resulted in six components. Among
these four groups, the Malay sample explains 56% of the total variance, while the
European sample describes 53% of the explained variance. Total explained variance in
the English sample is 51% and 57% in the Chinese sample. The host group resulted in

the lowest number of components (five), and the lowest explained variance of 44%.

The most important rule for behaviour to the hosts is being reactive to others. This
can be seen in the host tendency to repay favours from others, offer compensation to
others if there is a problem, extend compliments to others, as well as being properly
dressed when with others. In short, the hosts seem to be focused on others in their
behaviour. Secondly, hosts emphasise conflict avoidance. Thus, they refrain from
having arguments with others and hurting someone else’s feelings. Thirdly, hosts also
seem to be concerned with direct communication, whereby they prefer to look into the
other person’s eyes while talking. In fact, in Malay culture, those who avoid eye-
contact during conversation are regarded as rude. This study also indicates that hosts
tend to shake hands with others on meeting. However, the way to shake hands in
Malay culture is different to the western style, whereby they use both hands instead of
just their right hand. The rules of behaviour related to lack of concern for others and
direct personal communication seem to be less important to local hosts. Thus, hosts
tend not to .swear and criticise others in public, as well as preventing themselves from
having physical contact with others. This may be explained by the fact that being
Malay and Muslims, touching others of different sexes except family members is
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prohibited. Indeed, intentionally touching people, particularly from a different sex is
considered a sin in Islam. It is also not appropriate for local hosts to show their
affection and emotion to others openly or to become involved in someone else’s

business.

Although the local hosts and the Malay tourists are presumed to share a similar culture
(as both of them are Malays and Malaysian), their rules of behaviour seem to be
slightly different. The Malay tourists seem to be more open-minded and adopt more
western rules of behaviour compared with the hosts. Contrary to the hosts, the most
important rules of behaviour for the Malay tourists relate to a lack of concern for
others and direct personal communication. Thus, the Malay tourists seem not to be
sensitive to the feelings of others. As a consequence, they are more willing to discuss
sensitive issues and criticise others in public. At the same time, they also tend to talk
about personal issues and express their feelings in public. Unlike the hosts, the Malay
tourists seem to have physical contact with others without hesitation. The second
important rule of behaviour to the Malay tourists relates to direct communication. In a
similar way to the hosts, the Malay tourists are concerned about the way they dress
when they are with others, and prefer to have eye-contact during conversation. In
addition, the Malay tourists seem to acknowledge birthdays and address others by their
first name regardless of age or status. However, in Malay culture, deference to age and
status is highly valued. Those who cannot conform to that rule are considered rude.
Rules of behaviour related to conflict avoidance are also important to the Malay
tourists. The concept of saving ‘face’ is important to the Malay, as it is connected to
self-esteem, while losing ‘face’ is linked to humiliation. Malay tourists also seem to
be concerned with the rules of behaviour related to confidence. This can be seen in the
way they express their opinion in public and indicate their intention clearly to others
without hesitation. Rules of behaviour related to reactive to others and respect are
regarded as relatively least important. Thus, the Malay tourists seem to be less
interested in returning favours to others, offering compensation to others or
apologizing to others. In addition, they also seem to show disrespect for others’
privacy. This finding is somewhat different to the results of the Mann-Whitney U-test
as it draws out more clearly a distinction between rules of behaviour between Malay

hosts and Malay domestic tourists. Although the culture from which rules of

The Development of Small Island Tourism in Malaysia, PhD by Fathilah Ismail. 22 4
Victoria University. Australia



behaviour are derived is similar, the domestic tourists express a more western approach

to behaviour.

The Chinese tourists are primarily concerned with the rules of behaviour related to
direct communication. Therefore, the Chinese tourists are willing to shake hands with
others at a meeting and address people by their first name, regardless of their age and
status. At the same time, they prefer to have eye-contact with others during
conversation, and tend to clearly indicate their intentions. They also place concern on
the rules of behaviour related to a lack of concern for others. As a result, the Chinese
tend to swear openly, intentionally touch others, criticise others in public, as well as
taking others’ time without feeling guilty. The third important rule of behaviour for
the Chinese is related to direct personal communication. As a consequence, they tend
to ask about personal matters of others and are more open in their behaviour. Unlike
the hosts and the Malay tourists, the Chinese tourists are slightly less concerned about
conflict avoidance. The last two groups of rules of behaviour relate to conforming to
the group and being reactive to others. Thus, they retain some behaviour related to
group consciousness and being reactive By returning favours to others, and being -
responsible for their mistakes. This finding for the Chinese also indicates that Chinese
tourist rules of behaviour are not the same as the hosts despite the similarity of culture.
It is similar to the Malay domestic tourists. Many of the Chinese are also domestic

tourists. This finding was evident with the Mann-Whitney U-test in Chapter 6.

The rules of behaviour for the English tourists also seem to be similar to the Chinese.
However, instead of direct communication, the English place greater concern on direct
personal communication. Therefore, compared with the other groups, the English
tourists seem more willing to discuss personal matters. In a similar way to the
Chinese, the second important rule of behaviour to the English is related to a lack of
concern for others. With regard to this, they seem to be less sensitive to others in their
behaviour, and place more emphasis on themselves. The third most important rule of
behaviour to the English is direct communication. As a result, the English seem to
treat everyone as equal, and place less emphasis on the status of others. Physical
contact is also common in their rules of behaviour. They also tend to think about their
own needs and rights first and indicate their intentions clearly. The other three rules of
behaviour; conforming to group, avoid conflict and reactive to others are regarded as
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The first two most important rules of behaviour for the European tourists are similar to
the English and Chinese tourists; direct personal communication and lack of concern
for others. However, the Europeans rank the rule of behaviour related to reactive to
others in third place. Unlike the English, the Europeans tend to offer compensation if
they are at fault, have a sense of shame and are more willing to apologise if they are at
fault. They are willing to express more confidence than the English and have a lower
level of concern with regard to conforming to the group. One aspect of the PCA
compared to the Mann-Whitney U-test is that there is less emphasis on the direction of
the differences between variables. As such the PCA shows the European group as a
distinct cultural entity when the Mann-Whitney U-tests emphasised the English as
seeing values and rules of behaviour differently to Europeans, but the European seeing
themselves similar to the English. In the PCA this directional issue is removed and the

European and English rules of behaviour are more distinctly different.

In general, hosts and the Malay tourists seem to share similar cultural values whereby
both groups emphasise competency and capability. When comparing hosts and the
Malay tourists to other sample groups in terms of their rules of behaviour, both groups
share similar rules of behaviour, particularly related to conflict avoidance. This is
expected as both of them are Malay. However, the Malay tourists seem to be more
open in their behaviour perhaps because they are relatively better educated compared
with the hosts and more worldly in terms of travel and experience. The Chinese
tourists are not far away from the hosts and the Malay tourists in terms of cultural
values, particularly related to politeness. As more than 70% of the Chinese samples
are Malaysian, they tend to share similar beliefs with both hosts and the Malay tourists.
The analysis from Chapter 6 also produces similar results. With reference to rules of
behaviour, the Chinese seem to be closer to the English and the European tourists.
However, compared with the other cultural groups, the Chinese tourists seem to place
some emphasis on rules related to conforming to the group. On the other hand, the
Eng]ish tourists seem to be different from the European tourists by having more

concern towards others.
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As can be seen from the Table 7.7, the dimensions for rules of behaviour vary across
the cultural groups. Therefore, the results of PCA support the general hypothesis 7
(there are differences in the dimensions of rules of behaviour between host and

guest communities).

Although values and rules of behaviour can be analysed for all islands because they are
used to measure cultural differences, the variables for perceptions, expectations and
destination attributes need to be compared for the small islands against the benchmark
of Langkawi Island. The objective of the analysis is to further test the hypotheses
originally tested in Chapter 6, and to determine whether small island tourism has
different tourist perceptions, expectations and attributes to elsewhere.  Thus,
discussion in the three sections (perceptions, expectations and destination attributes) is

distinguished between the small (Perhentian and Redang) and large (Langlawi) islands.

7.3.2 Perceptions

Table 7.8 below presents the summary of the PCA related to perceptions towards
tourism, from the perspective of both hosts and tourists for the small islands of
Perhentian and Redang compared to Langkawi Island. For Perhentian and Redang
Islands, five components were extracted in the host sample, comprising 63% of the
explained variance. In the Malay tourist samples only four components were
extracted, representing 67% of the explained variance. The PCAs for the other three
groups have resulted in five components. The total explained variance in the Chinese
sample is 66%. In the English sample five components account for 70% of the total
variance, while in the European sample, total explained variance is 57%. The variables
in each of the constructs are slightly different and the order of the constructs also

varies across the cultural groups (see Appendix F).

With regard to Langkawi Island, the PCA for each group on this island has resulted in
either four, five or six components. The PCA for the host sample has resulted in five
components, explaining 64% of the explained variance. The PCA for the Malay and
Chinese samples both resulted in four components, comprising 64% and 65% of the
explained variance respectively. In the English sample, four components with an
explained variance of 60% have been extracted. Only the PCA for the European
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tourists has resulted in six components, explaining the highest explained variance of
69%. For Langkawi Island, the perceptions constructs for each group are similar to
Perhentian and Redang Islands. However, the order of the constructs varies across the

cultures.

There is a mix of positive and negative perceptions towards tourism and this is the case
for both the hosts and the tourists on small and large islands. However, the local hosts
on Perhentian and Redang Island tend to see the positive impacts more explicitly than
the guests. Given locals have lived on the island for quite sometimes, locals can see
many positive impacts more clearly than the tourists, particularly towards the
improvement of infrastructure on their island, such as the jetty, transportation system,
availability of electricity and treated water. Tourism is also seen as a contributor to a
number of economic opportunities, particularly in terms of generating and creating
more job opportunities for locals. As a result, hosts on these islands are engaged in a
variety of occupational areas such as front office employees, tour guides, transport
operators, tourism marketers, restaurant employees, accommodation employees, as
well as professional managers. All of these impacts contribute to improving the
standard of living of the local community. Hosts also perceive that as a consequence
of tourism development, incentives have been given particularly by government, for
the purpose of conservation of natural resources, as well as restoration of historical
buildings and heritage sites on their islands. The fact that the majority of the local
hosts rely heavily on tourism as their means of living might also contribute to their
positive perceptions towards the development of tourism. Although tourism has been
viewed as the catalyst for the economic development on their islanas, hosts are also
fully aware of the negative impacts of tourism, particularly to prices and the cost of
living. These are consequences of increasing prices for goods and services, as well as
increasing prices for land and housing. Additionally, hosts can see the impact of
tourism development on their island affecting the environment in terms of pollution
and increased crime. At the same time, they perceive that tourism results in
exploitation of hosts by tourists and impacts on local culture. These findings are

consistent to the findings in Chapter Six.

An analysis of the host group on Langkawi Island shows the development of tourism is

considered as largely a good thing because tourism has generated a number of
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economic opportunities for the hosts, particularly in terms of job opportunities related
to tourism. Locals on Langkawi Island also perceive that in line with the development
of tourism, and in order to encourage more tourist arrivals, infrastructure has been
improved. This at the same time benefits the local hosts. In addition, tourism also
encourages the conservation of natural resources, maintaining historical buildings and
heritage sites on the island. The positive perceptions of hosts on Langkawi are
stronger compared with the hosts’ view on the small islands. Apart from the positive
impacts, hosts on Langkawi also point out that tourism has created some negative
impacts on the island, particularly in terms of prices and environmental impacts, as
well as cultural problems. They believe that the price of goods and services, as well as
land and housing has increased. This in turn has increased their cost of living. The
influx of tourists (particularly international tourists) to their island has also been
viewed by hosts as a contributor to problems related to alcohol consumption and
prostitution. In fact, as a result of tourism development on Langkawi, Perhentian and
Redang Islands, the price of liquor is much cheaper on the islands compared with other
mainland destinations and available almost everywhere around the island. Islam
prohibits liquor consumption and prostitution. Therefore, this issue is sensitive to the
local Muslim community. As the small islands are both located in the east coast of
Malaysia (where localsv are known to have a stronger belief in Islam compared to the
communities on other destinations on the west coast of Malaysia), hosts in the more
isolated community of the small islands place more concern on these issues compared
with the hosts on the large island. This finding is somewhat different to the Mann-
Whitney U-test in Chapter Six where there was little difference in the host view

between large and small islands.

On the other hand, the Malay tourists on Perhentian and Redang Islands focus more on
environmental impact, with this factor explaining the highest variance. The majority
of the tourists to the island destinations go there to enjoy a number of water-based
activities offered by the destinations, such as scuba diving, snorkeling, swimming and
canoeing. In fact, water-based activities are among the main attractions to many island
destinations worldwide. These water-based activities are closely related to the
environment. Thus, the Malay tourists perceive that as a result of tourism activity
there has been some degradation of the environment. The Malay tourists also view

tourism as a contributor to increasing prices, particularly related to land and housing,
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as well as goods and services. As a result, the cost of living on the islands has
increased together with the cost to travel to the islands. Although Malay tourists
believe that tourism can harm the environment, they also perceive that tourism has
encouraged the government and other parties to provide incentives for the conservation
of natural resources, and other important assets on the islands. In addition, they
believe that tourism has attracted more investment to the islands. Hence, many
employment opportunities have been created for the locals, especially related to
tourism including transportation, accommodation, tourism marketing, food and
beverages and other sectors. They also believe that as a consequence of tourism
development on the islands, a wider variety of goods is now available on the islands,
providing benefits to both the guests and local communities. The Malay tourists have
a generally positive view of tourism to the small islands and the finding is similar to

the results of the Mann-Whitney U-tests in Chapter Six.

The Malay tourists on Langkawi Island seem to have a mix of positive and negative
perceptions towards tourism. The major concerns are about environmental and
cultural impacts. On Langkawi Island, the Malay tourists also see positive moves to
conservation and infrastructure development. Overall, the Malay tourists see more
negative impacts on Langkawi Island than the small islands and this relates primarily
to cultural impact. The positive views of the Malay tourists on Langkawi Island are
mainly focused on infrastructure and conservation, while the Malay tourists on the
small islands also identify positive impacts related to economic opportunities. These

findings are similar to the results from the Mann-Whitney U-test in Chapter Six.
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The Chinese perceptions on Perhentian and Redang Islands are somewhat similar to
that of the local hosts. For the Chinese tourists, positive impacts from tourism have
outweighed the negative impacts. The major positive impact is related to
infrastructure. Thus, they believe that as a consequence of tourism development on
these two islands, infrastructure has been built and the quality of existing infrastructure
improved. In addition, the Chinese tourists perceive that in order to sustain the
industry, more investment has been undertaken in order to conserve the natural
resources and maintain historical buildings. At the same time, they believe that
tourism has created a number of economic opportunities for the local hosts, especially
in terms of job opportunities. However, in a similar way to the local hosts and the
Malay tourists, the Chinese tourists also perceive that as a result of tourism, some
degradation of the environment has occurred. Further, the Chinese tourists believe that
tourism pushes up the prices on the islands, resulting in a higher cost of living. This

not only affects the economic well-being of locals but tourists as well.

The Chinese tourists seem .to share similar perceptions towards tourism on both the
small and large islands. However, the Chinese tourists emphasise economic
opportunities (attracting investment) more on Langkawi than the small islands. Thus,
more job opportunities have been created. The Chinese tourists on Langkawi Island
share similar views with the Chinese tourists on the small islands with regard to
infrastructure. Judging from the higher total variance explained on Langkawi Island,
the Chinese tourists view about tourism impacts on the large island is stronger than the
Chinese tourists view on the small islands. The overall positive view of the Chinese

tourists was also noted in Chapter Six.

The English tourists on Perhentian and Redang Islands seem to be somewhat more
concerned with the negative impacts of tourism, particularly with regard to prices
compared to the English tourists on Langkawi Island. This could be explained by the
fact that being small islands with an isolated location and narrow economic base, there
are limited supplies of goods and services on the islands. In fact, the majority of goods
come from the nearby mainland, while services such as transportation are provided by
locals on a small scale. Taking into consideration the smallness of the islands and
therefore limited areas to construct accommodation, the amount of accommodation on

the island is also limited. All these factors might contribute to an increase in the price
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of goods and services. Unlike the small islands, the larger island has a more diverse
economy and the prices of goods and services on Langkawi are comparatively low.
Further, a full range of services, particularly transportation are provided on a large
scale basis, while competition in the accommodation sector is stiffer on Langkawi
Island, as there are a number of different types of accommodation around Langkawi
Island and therefore a more competitive pricing structure. Apart from prices, the
English tourists are also concerned with the impact of tourism on the environment. In
a similar way to the othér three groups, the English tourists also perceive that tourism
has affected the environment of the small islands. Problems related to environment
include overcrowding at tourism spots, pollution and degradation of locations. All of
these problems might affect the tourist experience overall. Although the English
tourists are somewhat more concerned with the negative impacts of tourism, they also
believe that tourism has generated positive impacts in many ways, such as providing
incentives for conservation of natural resources and improving infrastructure.
Compared with the other three groups, the English tourists on Perhentian and Redang
Islands seem to point out that their experience in meeting the local hosts from totally

different cultural backgrounds is also one of the positive impacts from tourism.

Although the English tourists on both the small islands (Perhentian and Redang) and
the large island (Langkawi) are primarily concerned with negative impacts related to
environmental and price aspects, the English tourists on Langkawi Island place more
importance on cultural impacts compared to the small islands. However, judging from
the variance explained, the English tourists on the small islands are slightly more
negative to tourism compared with the English tourists on the larger island. This is
consistent with the findings in Chapter Six, whereby the English tourists at both
destinations seem to be more negative in their view. However, this PCA analysis also
points to a similarity of views between the English and the Malay tourists whereby

both groups place more emphasis on negative cultural impacts on the large island.

The European tourists on Perhentian and Redang Islands seem to have a similar view
to the English tourists, although they are more positive. The European tourists tend to
perceive that tourism on these two islands produces more negative compared to
positive impacts. In a similar way to the English tourists on both destinations (small

and large islands), the European tourists are concerned mainly with environmental
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impacts. At the same time, the European tourists also perceive that as a result of
tourism, the prices of gOods and services offered on the islands have increased. Apart
from the negative impacts, they perceive that tourism has also provided a number of
benefits to the local hosts in .terms of quality infrastructure, economic opportunity and
incentives for conservation of natural resources and this provides a somewhat more

positive view overall compared to the English.

An analysis of the European tourist perceptions on Langkawi Island shows that they
also identified cultural impact (as do the hosts, Malay and English tourists) as the main
negative dimension that is different on Langkawi Island. The Europeans tourists on
Langkawi Island are also slightly more negative in their perceptions than the European
tourists on the small islands. The PCA has again drawn out more clearly the
distinction between the small and large islands in regard to cultural impact. Although
there is a mix of positive and negative perceptions towards tourism at both
destinations, there is a tendency for the perceptions to be close between the small
islands (Perhentian and Redang) when compared with larger island (Langkawi Island).
The English and European tourists tend to perceive somewhat more strongly for the
negative view. This is followed closely by the Malay tourists. The hosts seem to be

the most positive, with the Chinese tourists somewhat more positive.

As discussed in the literature earlier, the positive perceptions tend to relate more to
economic well being and the negative perceptions to social and environmental
problems. Hosts tend to see the positive impacts more explicitly than the guests. The
overwhelmingly strong construct is a positive view of improvements to the economy
(employment, public infrastructure and transport) and to personal welfare (increased
standard of living). However, it is also evident in the analysis that despite the positive
view being somewhat predominant overall, especially for the small islands, there is
considerable sensitivity to cultural impact on Langkawi. Unlike Langkawi Island, the
issue of a negative impact upon local culture on the small islands has been identified
only by the hosts. These negative perceptions are not far below the surface and could
easily change the view of people, especially hosts, but also guests to the use of
particular small islands for tourism. Therefore, care is needed to be sensitive to all
environmental issues, the impact of increasing costs, impact on society (especially

crime) and exploitation of local culture. In particular, exploitation of local culture
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including religion could be a sensitive issue on Langkawi Island but is notably of less
concern on the small islands. This finding is possibly surprising as the initial
discussion in regard to small islands has emphasised the closeness between the local
and guest communities on small islands, and hence the greater possibility of cultural
conflict. The reality appears to be more that on larger islands there is more room for
diverse tourism activities, including prostitution, and other activities that clash with the

local culture, than on the smaller islands.

From the PCA discussed earlier, it shows that the dimensions of perceptions towards
tourism vary across the five samplé_ groups. Therefore, the general hypothesis 8 (there
are differences in the dimensions of perceptions towards tourism between host and
guest communities) can be accepted. As a result, we can conclude that culture has
some impact on the perceptions of different cultural groups towards tourism. The
results of the PCA also demonstrate that culturally derived perceptions vary not only
within the sample groups but between thé small and large islands as well. Thus, the
general hypothesis 11 (there are differences in the dimensions of perceptions towards
tourism between host and guest communities in small islands compared with other
tourist settings) can be accepted. Therefore, we can conclude that perceptions towards

tourism are likely to be affected by cultural differences in different tourism settings.

The next section will focus on testing the general hypotheses 7 and 12. Through the
PCA an attempt is made to identify whether the dimensions of mutual expectations
between hosts and tourists, differ as a result of cultural differences between them, and

also in different tourism settings.
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7.3.4 Expectations

Table 7.9 presents a comparison of the PCA related to mutual expectations between
hosts and tourists on small islands (Perhentian and Redang), and a large island
‘(Langkawi). Therefore, the analysis of expectation has been undertaken from the
perspective of both stakeholders. This is because hosts might have certain
expectations towards incoming tourists. The differences between the expectations of
both hosts and guests could affect both tourist satisfaction with their travel experience

and the degree of host receptiveness of tourists.

For Perhentian and Redang Islands, four components were extracted in both the host
and Malay samples, comprising 59% of the explained variance for the hosts sample
and 64% of the explained variance for the Malay sample. For the Chinese tourists only
three components were extracted with a total explained variance of 57%. In the
English sample four components were extracted, representing 64% of the explained
variance, while for the European sample five components were extracted, comprising

59% of the explained variance.

With reference to Langkawi Island, four components were extracted for the host and
the Malay samples, with 57% and 66% of explained variance respectively. For the
Chinese tourists, only two | components were extracted, comprising 64% of the
explained variance. The PCA for the English sample resulted in the highest number of
components (six), describing 69% of the explained variance. In the European sample,
four components were extracted with 60% of the explained variance. This section
discusses host expectations towards incoming tourists. On Perhentian and Redang
Islands, hosts seem to expect that tourists will show some courtesy while
communicating with them with politeness, respectful and trustworthy. This is not
surprising as politeness is part of Malay culture. Therefore, they tend to place a great
concern on courtesy issues. Hosts also expect tourists to be accessible by being easy
to talk to, to be friendly and to be approachable. Therefore, hosts seem to value
tourists who are more easy going and less arrogant. In fact, the way tourists treat hosts
will in turn affect the way hosts treat the tourists. Consequently, better service is more
likely from hosts when the guests meet their expectations. The second most important

issue relates to responsiveness and competency. Hosts seem to expect that tourists will
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be able to answer all questions, provide accurate information and be helpful, as well as
responsive to host needs. With regard to this, hosts seem to expect tourists to be
honest in providing information and willing to help them under certain circumstances.
Also, hosts expect some understanding from tourists, particularly with regard to their
needs and to keep hosts informed at all times. As a result, hosts might expect tourists
to be observant and able to identify what are important to hosts by themselves. At the
same time, hosts also expect tourists to have frequent communication with them, for
example to inform hosts if they are going for scuba diving without a guide, snorkeling
at unpopular spots or going for jungle trekking. This relates to a host concern for
tourist welfare. The least important issue highlighted by hosts relates to provision of
opportunities. While servicing the tourists, hosts expect to have some opportunity to
mingle and interact with the tourists. By having a chance to socialise with the tourists,

they are hoping to experience the tourists’ culture and customs.

The PCA on the host group on Langkawi Island demonstrates that the most important
issues of expectation towards tourists relates to courtesy and accessibility. In a similar
way to the hosts on Perhentian and Redang Islands, hosts on Langkawi Island also
seem to place a great concern on politeness and respect. This is consistent with the
general eastern attitude to conflict avoidance. At the same time, hosts also focus on
the status of others. Thus, people with higher status will earn higher respect. Unlike
the hosts on small islands, hosts on Langkawi Island also expect tourists to listen to
them and have some knowledge about their culture and customs. This issue 6f culture
and customs may be more crucial on larger islands as the number of tourist arrivals
from around the globe is much higher compared with the small islands. Every year,
Langkawi attracts more than one million tourists, whereas there are only 20-30
thousand tourist arrivals to Perhentian and Redang Islands. The second most
important issue for hosts relates to responsiveness. This is again similar to the
expectations of hosts on the small island destinations. Other than these two issues,
hosts also place concern on understanding. Unlike the hosts on small islands, hosts on
Langkawi Island see tourists’ needs in terms of individualised attention, and therefore
they are ready to offer personal service at any time requested by the tourists. The last
component in hosts’ expectation relates to competency. The significant difference in
this dimension of expectation compared to the hosts on small islands is a dress issue.

Unlike the hosts on small islands, hosts on Langkawi Island seem to place a greater
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concern on how tourists dress in public. Most of the tourism spots on Langkawi Island
are located in several villages around the island including Mahsuri’s Mausoleum, cable
car, wetland, underwater world, crocodile farm, seven wells and beaches. Therefore,
there is a high tendency for the local community not employed directly in tourism to
meet tounists. This issue is less important on the small islands due to the fact that the
locations of the village and tourism areas are separated. Being an Islamic country,
proper dress code is a sensitive issue. This is important to locals in order to protect the
local community, particularly teenagers from being influenced by the way tourists
dress. Therefore, hosts expect tourists to respect their culture by not wearing clothing
which 1s not acceptable to their culture, such as a bikini while they are in town areas or
public places, and not to consume alcohol in public. Overall, the host analysis of
expectations is more detailed and more clearly identified in the PCA than in the Mann-

Whitney U-tests of Chapter Six, although both analyses produce similar outcomes.

The following section of this chapter discusses expectations of tourists towards hosts at
island destinations. An analysis of the expectations of the Malay tourists on
Perhentian and Redang Islands shows some differences with the hosts. The Malay
tourists seem to place greater concern on the hosts’ understanding and accessibility
compared with other issues. Being tourists and the paying guest, it is normal for
tourists to anticipate that hosts can understand their needs whilst being friendly, and
also paying full attention to them. The second most important issue is courtesy and
competency. This is similar to host expectations. Therefore, regardless of who they
are and in what situation, both Malay hosts and guests expect courtesy. At the same
time, Malay tourists expect hosts to be competent. This issue is related to capability of
performing services, problem solving and being responsive. Again, being tourists, they
expect to fully utilise their time on the island and experience few problems. In a
similar way to the hosts, they rank the issue of understanding in third order. However,
unlike hosts, the Malay tourists expect hosts to have some ability to speak their
language. The majority of hosts involved in this study are Malays. However, as the
islands (Perhentian and Redang) are located on the east coast of Peninsular Malaysia,
while the tourists mostly come from other parts of Malaysia, the hosts tend to speak
their own dialect which is quite different from tourist dialects and therefore hardly
understandable by tourists. Also the Malay tourists expect hosts to have some

knowledge of their culture and customs. This can also be explained by the fact that
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tourists to island destinations come from a different background compared to the hosts.
Thus, the tourist subculture is slightly different when compared with the hosts,
although both are Malay. Hosts on the small islands are more conservative, whereas
the tourists are more open. In a similar way to the hosts on small and large island
destinations, the Malay tourists on Perhentian and Redang Islands are looking forward
to socialising with the local hosts and experiencing their unique culture and customs.
Malaysia is a country with a great diversity of cultures. Indeed, different states in

Malaysia have their own unique culture and customs. This can be seen particularly in

their cuisine, craft and festivals.

While the hosts are concerned about courtesy, Malay tourists on Langkawi Island place
greatest concern on issues related to wunderstanding and accessibility. This is
consistent with the Malay tourists on the small islands. In a similar way to the small
islands, hosts and the Malay tourists seem to have some differences in their
subcultures. The second most important issue for the Malay tourists is courtesy and
competence. This is again similar to expectations of the Malay tourists on small
1slands. Thus, regardless of destinations, the Malay tourists seem to share similar
expectations with hosts on the small and large islands. As a result, they place some
importance on politeness, friendliness and trustworthiness, while stressing that hosts be
efficient in delivering services. The main difference between the Malay tourists on the
small islands compared with the larger island relates to a greater concern about host
responsiveness. The Malay tourists on Langkawi also seem to be more concerned
about how hosts dress. Finally, the least important issue for the Malay tourists relates
to opportunity and this is again consistent with the expectations of the Malay tourists

on the small islands.

An analysis of the Chinese tourists on Perhentian and Redang Islands shows that the
Chinese tourists are concerned about competency and courtesy. The Chinese share a
similar culture to hosts and the Malay tourists. Consequently, the Chinese also place
concern on politeness and respect for others according to social status and age. The
emphasis on competency might be explained by the fact that the majority of the
Chinese tourists visiting the Islands are on a package tour and stay an average of three
nights. Therefore, they want to maximise their time and experience on the islands and

expect few problems with their holiday trip. As a result, they expect to receive good
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service from local service providers. The second most important issue relates to
understanding, particularly in regard to their needs as tourists and their culture. In a

similar way to other groups, the Chinese also look forward to socializing with locals.

The main expectations of the Chinese tourists on Langkawi Island relate to responsive
and accessible. This expectation is similar to the Chinese expectations on the small
islands. However, the Chinese on the small islands also stress the issue of courtesy.
The second most important expectation is opportunity and understanding. This 1s
again consistent with the expectations of the other groups. However, the Chinese on
Langkawi Island also place emphasis on the host ability to speak their language. This
finding is similar to the result of Mann-Whitney U-test in the previous chapter. As
there are a number of Chinese tourists to Langkawi Island from Taiwan and China,
their ability to speak English is limited. Therefore, language issues are more important

on Langkawi Island.
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An analysis of the English tourists on Perhentian and Redang Islands indicates that the
English tourists place greatest emphasis on responsiveness and courtesy. As evident
from the earlier discussion of values in part 7.3.1, the English tourists seem to be
concerned about courtesy while dealing with hosts. The English seem to be similar to
the Chinese on Langkawi Island by being focused on the host ability to deliver services
according to their expectations. Apart from being responsive and courteous, the
English tourists also expect the local host to understand them. Being tourists, this
issue seems to be important to all tourists groups including the Malay and Chinese.
The third most important issue for the English tourists is competency and in a similar
way to the previous groups, the English tourists also place some concern on an

opportunity to socialise with local hosts, and therefore experience their culture.

The English tourists on Langkawi Island seem to place a great concemn on issues
related to responsiveness. This is consistent with the English tourists view on the
small islands. The second most important issue is to understand, while the issue of
courtesy has been ranked third. Unlike the English tourists on the small islands, the
English tourists on Langkawi Island seem to place less concern on politeness and the
issue of respect. The other three important dimensions of expectations to the English
tourists are accessible, competence and opportunity. Therefore, the English tourists
also expect hosts to be friendly and approachable. At the same time, they expect hosts
to deliver efficient services. With regard to opportunity, they expect to have a chance
to further interact with local communities and experience their unique local culture and

customs.

In comparison to the other four sample groups (hosts, Malay, Chinese and English
tourists), the European tourists on Perhentian and Redang Islands seem to differ by
placing a greater concern on understanding. Therefore, compared to the other groups,
the European tourists tend to have higher expectation towards hosts in terms of the
host ability to anticipate tourist needs, concerned about their culture (hope hosts will
understand their culture); and because English is largely a second language to them,
they also place some importance on the hosts’ ability to speak their language. This
finding is similar to the expectation of the Chinese tourists on Langkawi Island and
may be explained by the fact that the majority of the international tourists to

Perhentian and Redang Islands are Europeans. The European tourists are similar to the
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English whereby they also place some importance on courtesy. The Europeans also
emphasise responsiveness & competency, in a similar way to the other groups, they
focus on the hosts’ ability to respond to their needs, while at the same time providing
quality services. The fourth important factor for the European tourists is accessibility.
They expect hosts to be approachable and concerned about their welfare. In a similar
way to the other groups, the Europeans place some importance on an opportunity to

socialise and experience local culture and customs.

An analysis of the European tourists on Langkawi Island demonstrates that the first
three issues are similar to host expectations; courtesy and accessible, responsive and
understanding. This is quite consistent with the earlier findings in part 7.3.2 as the
European tourists seem to be reactive to others. Therefore, they are concerned about
being polite and showing respect for others and trying not to hurt others feelings, while
accessible is related to friendliness. Although the expectations of the European tourists
on small and large islands seem to be similar, the European tourists on the small
islands seem to have a wider range of expectations. In a similar way to the other three
groups (Malay, Chinese and English), they place some concern on issue related to

opportunity to mingle with local hosts and experience the hosts’ culture and customs.

The PCA for this section has shown that there are some differences in the dimensions
of expectations not only between hosts and tourists but between the sample groups at
the two destinations; small and large islands. Hence, general hypothesis 9 (there are
differences in the dimensions of mutual expectations between host and guest
communities) can be accepted. As a result, we can conclude that culture is likely to
have some impact on the mutual expectations between hosts and guests. The PCA also
provides evidence that culturally derived expectations on small and large islands vary
across the cultural groups. Therefore, the general hypothesis 11 (there are differences
in the dimensions of mutual expectations between the hosts and guest communities

in small islands compared with other tourist settings) can be accepted.
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7.3.5 Destination attributes

Table 7.10 shows the summary of the PCA for the five sample groups at Perhentian,
Redang and Langkawi Islands. For Perhentian and Redang Islands, in general the
PCA has resulted in six components, with 66% of explained variance. In the Malay
sample, four components were extracted, comprising 62% of the explained variance.
The PCA for the Chinese sample also resulted in four components, accounting for 58%
of the explained variance. In the English sample only three components were
extracted, explaining 51% of a total variance, while in the European safnple, five

components with 58% of the explained variance were extracted.

The PCA for Langkawi Island shows that five components were extracted for the host
sample, accounting for 72% of the explained variance. In the Malay sample, only
three components were extracted, comprising 59% of the explained variance. The
PCA for the Chinese tourists has resulted in four components with a total explained
variance of 66%. The English sample is more detailed, with six components extracted
for this group, explaining 60% of the total variance. In the European sample, five

components were extracted, also comprising 60% of the explained variance.

As depicted by Table 7.10, it is clear that there is a difference in terms of the
importance of destination attributes across the five samples. The host samples on
Perhentian and Redang Islands are mainly concerned with the destination attributes
related to the environment. This may be explained by the fact that one of the major
purposes of the tourists visiting island destinations is to enjoy the natural environment
and participate in a number of activities closely related to environment. Therefore,
hosts perceive that it is important to ensure safety at the destination, and maintain an
unpolluted environment in order to attract tourists. At the same time, hosts also
perceive that it is important to create destination image. Most potential tourists have a
limited knowledge about the destination prior to their visit. Therefore, they will rely
mainly on the image of island destinations in selecting their travel destination. A
destination with an image of high quality will be more successful in attracting tourists.
The second most important destination attribute according to the local hosts is
activities. Compared with mainland destinations, island destinations usually offer
something unique, in the way of scenic beauty, white sandy beaches, and coral reefs

and crystal clear water. With these assets, a variety of water-based activities can be

The Development of Small Island Tourism in Malaysia, PhD by Fathilah Ismail. 2 4 5
Victoria University, Australia



performed such as swimming, snorkelling, scuba diving, fishing and canoeing. Thus,
water-based activities have also been acknowledged as the main attraction for island
destinations. Apart from these two main issues, hosts perceive that in order to attract
more tourists, the destination needs to provide sufficient, quality facilities including
accommodation, restaurants, an efficient transportation system, as well as an

information centre.

The next important issue is other facilities including 24-hour electricity supply and
treated water. Such facilities are considered basic in attracting tourists, not only to
islands but elsewhere. On Perhentian and Redang Islands only a few chalets and
resorts provide electricity for 24 hours. The rest usually provide electricity after 6 pm.
In certain chalets or in budget accommodation, availability of treated water also
becomes an issue. Electricity and water supply are provided by the government, but
the supply is limited and costly due to the isolated location of the two islands. A few
resorts and chalets usually have their own water supply and power generation using a
generator. However, the local hosts perceive that destination attributes related to
money such as credit card availability and banking facilities are less important to
tourists on island destinations. This may be explained by the fact that some of the
tourists travel to these islands on a package tour, with all of the expenses related to the
trip paid in advance. Additionally, as most of the services offered on these islands are
run by locals and on a small scale, including accommodation, transportation, tour
guides, souvenirs, and food and beverage services, the majority of transactions are on a
cash basis. There are only a few resorts and chalets on these two islands operated by
non-islanders and these do manage to offer credit card services. Hosts also perceive
service availability related to mobile phone and TV as not really important to tourists

visiting small island destinations.

The host sample on Langkawi Island seems to have similar perceptions to the small
island hosts. Differences in their views, comparéd with the hosts on small islands,
may be explained by the fact that Langkawi Island has been established not only to be
one of the most popular island destinations in Malaysia, but as a venue for meetings,
conferences, courses and international events. Therefore, availability of efficient and
quality facilities is more crucial on this island compared with the small island

destinations. The second most important destinations attributes according to the hosts
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are related to other facilities such as treated water, 24-hour electricity, clean facilities,
hygienic food, modern infrastructure and restaurants. The importance of other
facilities could also be explained by the reasons given above. Langkawi Island has
attracted both tourists and businessmen, and participants for conferences, courses and
international events. Therefore, it is important for the island to have a power supply
around the clock, clean facilities and modern infrastructure including international
airport, jetty, roads and so forth. A variety of restaurants is also important to cater for
tourists from different cultures and needs. The third most important destination
attribute relates to activities. Unlike hosts on the small islands, hosts on Langkawi
Island emphasise shopping opportunities, as well as water-based activities. This
indicates the importance of shopping tourism for Langkawi Island overall, whereas
shopping opportunities on the small islands are very limited. Other than these issues,
hosts on Langkawi Island also perceive important destination attributes to include
service availability including TV, mobile phone, nightlife and entertainment. This
again is explained by the fact that Langkawi Island not only attracts tourists for leisure
but for other purposes as well. The least important destination attributes relate to
money, including banking and money changing facilities, as well as acceptance of
credit cards. As many of the tourists to this island emphasise shopping activities,
particularly for local tourists, hosts on Langkawi Island perceive that the availability of
good banking services on the island are crucial. Overall, the hosts view of attributes
relate strongly to island size. Larger islands with more diversé activities require a

wider range of attributes.

An analysis of the Malay tourists on Perhentian and Redang Islands demonstrates that
the most important destination attributes are related to environment and facilities.
Thus, in order to choose a destination for a vacation, they seem to consider the
availability of hygienic food, unpolluted and exotic environment of the destination,
and the availability of basic facilities (restaurants, transportation and accommodation).
“They are also concerned about the price of goods and services, and safety at the
destinations. The second most important destination attribute for the Malay tourists is
money and service availability. Thus, before they choose their holiday destination,
they may consider the availability of banking facilities and money changing, as well as
acceptance of credit cards. The credit card is more preferable for safety reasons as it

may not be considered safe to bring a lot of cash when travelling. At the same time,

The Development of Small Island Tourism m Malaysia, PhD by Fathilah Ismail, 2 47
Victoria University, Australia



the Malay domestic tourists are also looking for a destination with good image,
availability of TV and internet facilities, as well as nightlife and entertainment.
Although the activities have been perceived by the hosts as the second most important
issue in order to attract tourists to their island, the Malay tourists rank activities third
(second last place). Hence, when travelling to island destinations, the Malay tourists
seem less interested in participating in water-based activities such as scuba diving,
snorkelling, canoeing and fishing. The other important destination attributes for the

Malay tourists are other facilities including power supply and a mobile phone service.

Malay tourists on Langkawi Island also share similar perceptions with the Malay
tourists on the small islands. Therefore, in choosing a travel destination (regardless of
the size of islands), they place a great concern on the availability of facilities, and
safety at the destinations. The second most important destination attribute for the
Malay tourists relates to service availability, particularly mobile phone, acceptance of
credit card, internet facilities, TV, as well as banking and money changing facilities.
Overall, the Malay tourists on both destinations seem to have similar perceptions
towards the importance of destination attributes. However, unlike the Malay tourists
on small island destinations, the Malay tourists on Langkawi Island seem to also
emphasise activities related to nightlife entertainment. Malay tourists visiting
Langkawi Island including conferences and courses attendees, and shoppers might
want to enjoy nightlife and entertainment activities. Overall; there is a considerable
difference between the view of the 1alay hosts and the M: 1y guests with regard to
attributes. The guests may well be aware that the small islands have fewer facilities
but they place equal importance on facilities at both small and large island

destinations.
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While both the hosts and the Malay tourists focused on environment, the Chinese
tourists on Perhentian and Redang Islands seem to concentrate mainly on destination
attributes related to facilities. They also place some importance on the price of goods
and services on the islands. The second most important destination attribute for the
Chinese tourists relates to service availability and money. In a similar way to the
Malay tourists, they are concerned with credit card acceptance, banking and money
changing, availability of internet facilities and mobile phone, modern infrastructure,
shopping opportunities and TV. These two important dimensions of destination
attributes could be explained by the fact that the majority of the Chinese tourists
visiting Perhentian and Redang Islands are on a package tour, with a short period of
stay. Their reason for visiting island destinations is mainly to get away from their
hectic life and to look forward to fully utilise their time and experience on the islands.
Therefore, availability of good facilities and services are important to them. The third
important issue to the Chinese tourist relates to environment. With regard to this, they
emphasise the safety of the destination, together with an exotic and unpolluted
environment. The destination attributes related to activities have been regarded as the

least important for the Chinese tourists.

The Chinese tourists on Langkawi Island focus on environment and other facilities.
Unlike the Chinese tourists on small islands, the Chinese tourists on Langkawi Island
are more concerned with nature and the beauty of the destination. Facilities have been
ranked second. Therefore, in a similar way to the Chinese tourists on the small islands,
the availability of basic facilities is important to attract the Chinese tourists to
Langkawi Island. The third important destination attribute for the Chinese tourists
relates to service availability. In a similar way to the Chinese tourists on small islands,
the least important destination attribute for the Chinese relates to activities. However,
the Chinese tourists on Langkawi Island also emphasise shopping opportunities.
Overall, the Chinese tourists are similar to the Malay tourists and place greater

emphasis upon facilities than the hosts, and less emphasis upon activities.

In a similar way to the Chinese tourists, the English tourists on Perhentian and Redang
Islands also seem to focus primarily on destination attributes related to facilities.
However, at the same time they emphasise service availability. Therefore, they are

also concermed with the availability of internet facilities, mobile phone services,

The Development of Small Isiand Tourism in Malaysia, PhD by Fathilah Ismail, 2 5 O
Victoria University, Australia



shopping opportunities, modern infrastructure, 24-hour electricity supply, acceptance
of credit cards, an information centre, TV, as well as banking and money changing
facilities. The importance of credit card facilities could be explained by the fact that
the majority of the English tourists to these two islands are independent travellers.
Thus, they have to pay all of the expenses related to their trip upon arrival. Being
foreigners and for safety reasons, they usually do not carry much cash in hand, and
therefore rely very much on credit card services. The internet facilities and mobile
phone services might be important for them to get in touch with family and friends at
home or else where. Being international tourists, they might also be looking forward
to buying something unique from the islands as souvenirs for family and friends.
Additionally, an information centre is more important to the international tourists
compared with local tourists as the English tourists are not familiar with the
destination. Consequently, they may seek further information about the destination
and other attractions. The second important destination attribute for the English
tourists relates to other facilities and the least important component destination is
related to activities. When travelling to island destinations, the English tourists are
somewhat look forward to participating in a variety of activities, particularly water-

based activities such as scuba diving, snorkelling, fishing, swimming and canoeing.

The English tourists on Langkawi Island are primarily concerned with basic facilities
including restaurants, accommodation, power supply and treated water. Their second
major concern is other facilities. The third important destination attributes are related
to service availability such as internet, mobile phone service and acceptance of credit
cards. This indicates that both the English tourists on the small islands and the large
island share similar views about the importance of destination attributes. The fourth
component is related to environment. Therefore, the English tourists seem to be
concerned about an exotic and a clean environment. Other than that, they are also
concerned with destination attributes related to activities (water-based activities) and

money (banking and money changing facilities) and prices on the island.

The European tourists on Perhentian and Redang Islands seem to have a slightly
different preference compared with the other four groups, whereby the most important
destination attribute for them is related to service availability. The second most

important destination attribute for the European tourists relates to money. The reason
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behind this could be similar to the English tourists. Apart from these two issues, the
European tourists also place emphasis on destination attributes related to environment .
and facilities. Thus, in choosing travel destination, they seem to consider image of the
destination, transportation, accommodation and safety at the destination. The issue of
safety might relate to Islamic countries having been portrayed as having connections
with terrorists and terrorism, and therefore as not safe. The next important destination
attribute for the European tourists relates to other facilities. The European tourists are
also concerned about destination attributes related to activities. Although this issue
~seems not to be very important to them in choosing their travel destination
(particularly to island destinations), they are looking forward to participating in

activities offered at the destination. This finding is similar to the other cultural groups.

The European tourists on Langkawi Island attached greatest concern to facilities and
therefore share a similar view with the Chinese, the English and the Malay tourists.
When compared with the European tourists on the small islands, the European tourists
on Langkawi Island seem to place more concerned on destination attributes related to
service availability. The third important issue of destination attributes to the European
tourist is related to other facilities. Judging from the dimensions of destination
attributes, the European tourists seem to hold similar views with the English tourists on
the large island. The fourth important issue of the destination attributes is related to
environment, such as availability of an information centre, image of the destination and
an exotic environment. In a similar way to the other groups, the least important

component for destination attributes for this group relates to activities.

A comparison between the two destinations shows that the importance of destination
attributes not only differs across cultural groups but between different island settings.
Thus, the results for this section support general hypothesis 10 (there are differences
in the dimensions of destination attributes between host and guest communities) and
hypothesis 13 (there are differences in the dimensions of the importance of
destination attributes between host and guest communities in small islands
compared with other tourist settings). Consequently, we may conclude that the
dimensions of importance for destination attributes differ not only between hosts and

guests, but the differences also exist in different tourist settings. The most extreme
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differences are between the hosts and guests, with hosts indicating a poor

understanding of guest priorities in regard to attributes.

74 Concluding remarks

This chapter discusses the results of the PCA. The analysis has been divided into five
sections; values, rules of behaviour, perceptions, expectations and destination
attributes. The PCA shows that the derived components relates differently across the
cultural groups. In addition, a comparison of the derived components also

demonstrates some differences between small and large island destinations.

The PCA for cultural values has recognised some differences between cultures. Both
hosts and the Malay tourists seem to share similar cultural values such as capability,
politeness and social recognition. They also emphasise security. Unlike the hosts, the
Malay tourists seem to place less emphasis on being independent. On the other hand,
the Chinese tourists seem to focus more on politeness. The English tourists can be
distinguished by focusing upon personal social lifestyle, particularly love. They also
stress being happy in life. The European tourists are somewhat different from the
other culture groups as they are more concerned with self-control and self-discipline.

At the same time, they seem to value equality more than the other cultures.

With regard to rules of behaviour, the two most important rules of behaviour for the
hosts have been identified as being reactive to others and avoiding conflict. Although
the local hosts and the Malay tourists are assumed to have a similar culture, the
analysis shows that their rules of behaviour are different. Although hosts place
emphasis on the importance to be reactive and avoid conflict with others, the Malay
tourists seem be less sensitive with the feelings of others. Therefore, the most
important rules of behaviour for the Malay tourists are related to a lack of concern for
others and direct personal communication. The main rules of behaviour for the
Chinese relate to direct communication, such as shaking hands with others, addressing
people by their first name and having eye-contact with others during conversation. In

a similar way to the Malay tourists, the rules of behaviour relating to a lack of concern
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for others are also important to the Chinese tourists. The most important rules of
behaviour for the English seem to be slightly different from the Chinese. Instead of
direct communication, they emphasise the rules of behaviour related to direct personal
communication such as showing interest in others, expressing their emotions in public
and discussing sensitive issues openly. Although, the two most important rules of
behaviour for the European tourists are similar to the English tourists; direct personal
communication and lack of concern for others, the European tourists seem to be
somewhat more concerned with others, as they rank the rules of behaviour related to

being reactive to others as the third important rule of behaviour.

The PCA related to perceptions demonstrates that there are a mix of positive and
negative perceptions towards tourism, for both the hosts and the tourists, regardless of
the size of the island. However, there is a high consistency in the groups of variables
between the sample groups. In general, hosts at both destinations (small and large
islands) tend to perceive that tourism has generated more positive than negative
impacts to their communities and islands. The Malay tourists at small and large island
destinations tend to perceive that the major impact brought about by the tourism
industry is related to the environment such as litter, pollution, damage to coral reefs
and overcrowding. Unlike the Malay tourists on Perhentian and Redang Islands, the
Malay tourists at Langkawi Island also point out that tourism has some bad impacts on
the local culture, particularly with alcohol consumption and prostitution. The Chinese
tourists on Perhentian and Rédang Islands believe that tourism has contributed to a
number of positive impacts to the island, particularly in terms of the improvement of
infrastructure. In addition, the Chinese tourists on Langkawi Island perceive that
tourism has created a variety of economic opportunities for local communities.
Among the significant impacts from tourism are job opportunities. The English
tourists on Perhentian and Redang Islands are mainly concerned with nega /e impacts
to price and environment. Additionally, the English tourists on Langkawi Island seem
to be concerned about the tourism impact upon local culture. The European tourists on
the small islands (Perhentian and Redang Islands) seem to point out that the tourism
industry is responsible for the degradation of the environment of the island. However,
the European tourists on the large island (Langkawi Island) seem to point out that

tourism has generated a positive impact, particularly related to infrastructure.
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The PCA for the two destinations (small and large islands) with regard to expectations
also demonstrates some differences across the cultural groups at both destinations.
Although there is a high consistency in the expectations construct among the sample
groups, the order of the constructs differ across the cultural groups. The expectations
of the hosts’ group seem to be similar for both destinations as they are concerned with
issues of courtesy, accessibility, responsiveness, understanding and competency. The
expectations of the Malay tourists at both destinations also have a limited number of
differences as their expectations mainly relate to accessibility, understanding, courtesy
and competency. However, the expectations of the Chinese tourists are slightly
different for different destinations. The Chinese on the large island seem to be more
concerned about issues related to responsiveness and accessibility, while the Chinese
tourists on the small island destinations seem to emphasise expectations related to
competency and courtesy. Although the English tourists on both destinations (small
and large islands) expect hosts to be responsive and understanding, the English tourists
on the small islands also seem to expect hosts to be accessible. The expectations of the
European tourists on Perhentian and Redang Islands are also slightly different from the
expectations of the European tourists on Langkawi Island. While the European
tourists on small islands are concerned with expectation issues related to understanding
and courtesy, the European tourists on large island emphasise the expectation issues

related not only to courtesy, but accessibility and responsiveness as well.

With regard to the destination attributes, the PCA also demonstrates that the order of
the destination attributes constructs vary across the sample groups between small and
large island destinations. The important destination attributes for the hosts sample on
Perhentian and Redang Islands are related to environment and activities, while hosts on
Langkawi Island focus more on environment and facilities. The perception of the
Malay tourists towards destination attributes on both destinations can be differentiated
as the Malay tourists on small islands also emphasise facilities related to mdney
changing and banking, as well as the acceptance of credit cards. The Chinese tourists
on small islands seem to be more concerned with destination attributes related to
facilities and service availability.. However, the Chinese tourists on the large island are
concerned with the environment and other facilities. The English tourists on large
island seem to be more demanding, as the principal components analysis related to

destination attributes for this group resulted in six components, instead of just three for
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the English tourists on small islands. Therefore, other than facilities, services available
and activities, they are also concerned about attributes related to environment and
money. The European tourists on the small islands focus on destination attributes
related to service availability and money, while the European tourists on large island

concentrate on the destination attributes related to facilities and service availability.

The next chapter (Chapter Eight) will present conclusions and propose management
and marketing strategies that are derived from the cultural analysis. A greater
understanding derived from research of the cultural differences between hosts and
guests can be used to enhance tourism growth on small island destinations. At the

same time, island tourism can be developed in a more sustainable manner.
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CHAPTER 8

SUMMARY AND CONCLUSIONS

8.1 An Overview

This study focuses on issues concerning sustainable téurism development on small
island destinations; perceptions towards tourism, mutual expectations and the
importance of destination attributes from a perspective of both hosts and guests. Thus,
the main objectives of this thesis are to examine in a cross-cultural context, the
exchange between hosts and guests in small island settings and to evaluate the
potential influence of cultural differences on perceptions, expectations and the
importance of destination attributes between the two main stakeholders. Although
there is abundant research on host-guest relations, most studies focus on established
destinations with relatively little research undertaken in small island settings, with
none in Malaysia. The majority of current research on these issues investigates each
issue separately, with studies on perceptions towards tourism mainly focused upon the
host perspective, while research on expectations’ and destinations attributes has been
undertaken mainly from the tourist view. In many ways, this research is different to

previous studies and develops a new area of investigation.

International and domestic tourists now mingle in tourism destinations containing a
variety of different cultural backgrounds between themselves and with local hosts.
Issues of cross-cultural differences become important elements in understanding not
only tourists but the service provider as well and can lead to longer term questions of
sustainability. A better understanding of cultural differences at certain destinations can
lead to better tailored services intended to ensure improved satisfaction for both the
incoming tourists and the resident hosts, also potentially leading to an increase in

repeat visitation. At the same time, tourism may also be developed along more
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specific guidelines to have lower adverse impacts on local communities and the

environment.

Therefore, this study attempts to come to a greater understanding of the three issues
(perceptions, expectations and destination attributes) in a cross-cultural context on
small islands in Malaysia, in order to focus tourism marketing and policy making
towards developing better policies and strategies for sustainable tourism development.
Further, taking into consideration the limitations faced by small islands worldwide,
particularly limited resources (physical and human) and a narrow economic base, the
sustainability issue for small island tourism is more finely defined, requiring a careful
balance between economic growth and survival of the destination in both

environmental and social terms.

8.2 The study

There are a number of problems facing tourism development in Malaysia. Most
importantly, there is a heavy dependency on the ASEAN market, particularly
Singapore as a major source of international arrivals. Additionally, there is a decline
in the growth rate of the Singapore market and high rate of tourist arrivals based upon
visiting friends and relatives (and consequently low expenditure). As a result,
Malaysia records low tourism earnings despite strong growth in tourist arrivals and has
been left far behind its neighbouring competitors, particularly Thailand and Indonesia
in terms of tourism income. These problems have impacted upon the accommodation
sector, where the occupancy rate of hotel rooms in Malaysia is only 60%. This lower
occupancy rate is inefficient and the excess room supply places a downturn pressure on
prices. In order to increase tourism receipts, Malaysia needs to attract tourists from
more diverse markets around the world and cease to rely on the short-haul market,
particularly from ASEAN countries. One advantage for Malaysian tourism is the
potential for island tourism, while island destinations seem to be more attractive to
longer-haul markets including Europe, United Kingdom, United States of America,
Australia and New Zealand in the mid-latitudes. Therefore, in order to enhance

tourism growth and sustain tourism development over the long term, more effort needs
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to be taken in attracting tourists to small islands in Malaysia. However, these long-
haul markets also tend to have significant cultural differences between tourists and
hosts that can add different requirements and constraints. Hence, an understanding of
cultural differences from the view of both stakeholders becomes vital in ensuring

sustainability of island tourism in Malaysia.

Research in island tourism has been carried out mainly from two different approaches;
the demand and the supply sides. The most important studies on the supply side focus
on the perceptions and attitudes of local hosts concerning tourism impacts as a
consequent of tourism development. Generally, tourism impacts can be categorised
into three major impacts; economic, socio-cultural and environmental. Studies on host
perceptions towards tourism development are important in determining to what degree
local communities will support tourism programs in their areas. Local receptiveness
will most likely affect the attractiveness of tourism destinations. Thus, the degree of
host receptiveness will determine whether the destinations can be successful in
growing tourism demand. It is important for the hosts to manage cultural diversity to

ensure that tourism can be developed in a sustainable manner.

On the other hand, studies on the demand side are focused on tourist expectations
towards the quality of services and products offered at the destinations. Satisfied
tourists are more likely to repeat visit, and recommend the destination to others. At the
same time, a number of studies have been carried out on the needs of tourists related to
destination attributes or choice behaviour. The issues on both quality of services and
products, together with destination attributes can also directly affect sustainability of

tourism at a particular destination.

Tourism development is both demand-driven and supply-led, where demand
determinants push tourists into travel decisions. At the same time, the supply factors
pull the tourists towards a particular destination. This dynamic process of matching
resources to the demands and preferences of actual or potential tourists has the
potential complexity of cross-cultural interaction. Consequently, to ensure
sustainability, there needs to be a balanced view of both the demand and supply sides,

and the interaction of cultural diversity.
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Island destinations in Malaysia have successfully attracted both domestic and long-
haul tourists. As the tourists are from different cultural backgrounds, they tend to have
significant cultural differences not only among themselves, but also with the local
communities. Current research on tourism perspectives, expectations and destination
attributes on small islands remains limited. As these three elements (perceptions,
expectations and attributes) in a cross-cultural context are important for sustainability,
a conceptual model is needed to incorporate the relationships between hosts and guests
in small islands settings. Additionally, the context of small islands, whereby the hosts
are often local and highly centered in their own cultural background, and tourists will
potentially interact at a high level due to the smallness of the locality, study of the
interplay between hosts and guests in perceptions, expectations and attributes,
potentially has much to offer in addressing the sustainability of tourism on small

1slands.

8.3 Methodology

In order to represent small island destinations in Malaysia, two islands; Perhentian and
Redang are chosen because they are currently the most frequently visited small islands
in Malaysia. It is expected that issues in the relationship between cultural diversity,
perceptions, expectations and needs are more complex in small' island environments
compared with other tourism settings, including larger islands and mainland
destinations. Therefore, it is decided that a benchmark is needed in order to establish
the relative differences that are unique to small island settings. A benchmark can
provide a meaningﬁll comparison and identify unique criteria and issues specifically
for small islands. Langkawi Island, the biggest and the most developed island
destination in Malaysia is chosen to represent a larger island benchmark. The selection
of these three islands provides a valid and meaningful comparison between small and

large islands.

This study aims to examine the cross-cultural differences between hosts and tourist
groups and what are the potential impact of cultural differences on their perceptions,

expectations and needs. Therefore, the sample groups have been divided into two

The Development of Small Island Tourism in Malaysia, PhD by Fathilah Ismail, 2 60
Victoria University. Australia



" main categories; hosts and guests. The tourist samples chosen consist of Malay,
Chinese, English and European tourists. The Malay and part of the Chinese tourists
are domestic tourists. These two domestic groups are the biggest groups travelling to
island destinations throughout the country. It is important to include domestic tourism
in order to measure the sustainability of the tourism sector over the long term. This is
because domestic tourism is not easily affected by global issues, and can be a more
stable market when compared with international tourism over the long term. The
inclusion of domestic tourists also permits comparison between local and international
tourists, and this forms an important aspect of the cultural pressures in small island

settings.

The English and European tourists have been chosen because they form the largest
international arrivals to island destinations in Malaysia and particularly to Perhentian
and Redang Islands. Of the Chinese international tourists, the majority are from
Singapore. For the English tourists, the overwhelming majority are from the United
Kingdom. Unlike the Chinese and the English tourists, the European tourists to these
two destinations come from several countries in Continental Europe. Since the
country of origin for the European tourists are diverse, it is difficult to collect enough
data for analysis on the basis of individual Continental European countries. Thus, for
the purpose of collecting a sufficient sample data for analysis, these European
respondents have been grouped together regardless of their language spoken. It is
argued that although these European tourists from different countries speak different
languages and may have different subcultures, they can be described as a cultural
grouping, and can still be analysed as a group. Further, it is argued that marketing
plans would not practically be developed for small numbers of tourists from individual

Continental European countries at present, on Perhentian and Redang Islands.

A quantitative approach has been taken in the study and in order to collect relevant
data, two sets of questionnaires are developed. A self-administered survey using a
random convenience sample is carried out at various tourism spots around the three
islands. The questionnaires are hand delivered and collected on the spot, with the
survey collector available to answer queries in either Malay or English. This study

involved 1,285 respondents in total.
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Following the data collection process, a descriptive analysis has been undertaken to
summarise the data and provide a broad view of the two main samples. This is
followed by a Mann-Whitney U-test analysis to determine the differences between
individual variables for the various concepts measured, across the sample groups. A
Principal Components Analysis (PCA) is then adopted to further analyse the
dimensions of each concept for the different cultural groups. The Mann-Whitney U-
test compares each variable difference, while the PCA is used to develop a better

understanding of the conceptual differences that can involve groups of variables.

8.4 Summary of major findings

The major findings of this thesis are discussed in three chapters (Chapters Six, Seven
and Eight). Discussion of the findings is undertaken by comparing the two
destinations (small and large islands) in order to clearly identify aspects unique to

small island settings.

Differences in culture are defined using two measurements; cultural values and rules of
behaviour and it is considered very unlikely that the culture of tourists or hosts will be
influenced by island size. As such, discussion for this part (sections 8.4.4) is
undertaken only between sample groups but not across destinations (small and large
islands). On the other hand, data analysis for the perceptions, expectations and the
importance of destination attributes (sections 8.4.5 to 8.4.7) was carried out based on
two criteria; cultural grouping and tourism setting as it is theorised that the concepts

measured will not only be influenced by culture, but also by different island settings.

8.4.1 Host socio-demographic profiles

The major demographic differences between hosts on small and large islands lie with
occupation. Being small islands with a narrow economic base, loéal communities on
Perhentian and Redang Islands rely heavily on tourism as a means of living. As such,
the majority of local communities in these two islands are involved in employment
directly linked to tourism. However, local communities on Langkawi Island are

involved in more diverse economic activities ranging from tourism, agriculture and
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fishing. As the biggest and the most developed island in Malaysia, together with duty
free status, hosts (especially young hosts) on Langkawi Island are mostly engaged in
sales. Langkawi Island also attracts many foreigners mainly from Thailand as service

providers.

8.4.2 Tourist demographic profiles and travel patterns

With regard to other demographic profiles and travel patterns of tourists, the two
destinations can also be distinguished by the age of tourists and purpose of travel.
More than 57% of the tourists to Perhentian and Redang Islands are young visitors
ranging in age between 21-30 years. However, Langkawi Island has only 33% of
tourists from this age group. Perhentian and Redang Islands have successfully
attracted tourists mainly for the purpose of a holiday. The major attraction in small
island tourism relates to Water-bésed activities and many of these activities including
diving are more appealing to younger visitors, thus results in a higher number of young
visitors on Perhentian and Redang Islands. On the other hand, Langkawi Island has
attracted tourists with more diverse purposes of visit including holidaying, shopping,
attending official events and business. Thus, Langkawi Island seems to be more

attractive to a wider range of ages.

The two destinations (small and large islands) can also be distinguished by the country
of origin of the European, English and Chinese tourists. In general, Langkawi Island
seems to attract tourists from wider markets around the globe compared with
Perhentian and Redang Islands. The major sources of European tourists to both
destinations are from Denmark, France, Germany, Italy, Netherlands, Sweden and
Switzerland. However, unlike Perhentian and Redang Islands, Langkawi Island also
attracts European tourists from Estonia and Hungary. This could be explained by the
fact that Langkawi has been developed as a premier island destination in Malaysia with
a variety of attractions iﬁcluding sea-based and land-based activities. Thus, Langkawi
Island has been well marketed locally, as well as around the world. Moreover, the
promotion of Langkawi is undertaken by both private and government sectors. For
example, as part of the promotion efforts a number of annual international events
including Le Tour De Langkawi and the International Maritime and Aerospace

Exhibition (LIMA) are organised on Langkawi Island. Additionally, Langkawi Island
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has also been recognised as an important venue for meetings, courses and conferences
for government and private agencies locally and internationally. On the contrary, most
of the promotional activities for small islands have been undertaken only on a small

scale, by chalet and resort owners, together with travel agencies.

In terms of the English speaking tourists, when compared to the large island, there are
only a limited number of Australians and New Zealanders travelling to small islands in
Malaysia. Although Australia and New Zealand are located close to Malaysia, tourists
from these two countries prefer to travel to the small islands in Fiji, Indonesia and
Thailand. Apart from marketing issues, being an Islamic country may also have some
impacts upon tourist arrivals from these western cultures. When compared to
neighbouring countries, particularly Thailand, Malaysia has been portrayed as pro- -
terrorism and therefore not a safe place to travel by non-Muslims. Further, being
Muslim, Malaysia seems to have strong cultural differeﬁces with westerners and thus,
Malaysia has been perceived in the local world region as a more conservative

community and less attractive for western tourists.

Tourists to small and large islands can also be differentiated based on the length of
stay. In general, the highest average length of stay to both destinations is recorded by
the European and English tourists. On average, the European and English tourists stay
on the islands for more than 6 nights. However, Langkawi Island seems to record a
- higher average length of stay, particularly for the two tourist groups; Malay and
Chinese. This again relates to the purposes of travel and a variety of tourism products.
The Malay and Chinese tourists travel to Langkawi Island not only for holiday reasons
but for other official events such as attending meetings and participating in
conferences and courses. At the same time, Langkawi Island has been recognised as
the premier shopping destination in Malaysia, particularly among Malaysians. Unlike
Langkawi Island, the attractions on Perhentian and Redang Islands rely on natural
resources with limited éhopping opportunities and facilities for meetings or other
official events. Therefore, the majority of tourists including Malay and Chinese
tourists visit both islands mainly for a holiday, and thus also has a lower average
length of stay. The lower average length of stay on small islands among the Malay
and Chinese tourists could also be explained by the travel proximity of Malaysians,

whereby they can travel for a holiday during a weekend. Therefore, they usually stay
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for only 2 nights and sometimes extend their stay up to a maximum of 5 nights during

a longer public holiday.

With regard to the number of previous visits, the majority of the European and English
tourists have never visited the destinations before. About 14% of the English tourists
have visited Perhentian and Redang Islands once, while two thirds of the Malay
tourists and more than 40% of the Chinese tourists have visited both islands 1 to 2
times previously. Although local, both groups (Malay and Chinese) seem less
interested in visiting regularly. This may be explained by the fact that Perhentian and
Redang Islands can only offer limited attractions and activities to the incoming
tourists. Therefore, local tourists might seek adventure at different places in the future.
In fact, there are more than 25 small islands scattered around Malaysia and all of the
islands offer similar products when compared with Perhentian and Redang Islands.
Unlike Perhentian and Redang Islands, the .larger Langkawi Island can offer more
attractions and activities to tourists including sea-based and land-based attractions such
as island hopping, sailing, snorkeling, mangrove tours, jet skiing, diving, kayaking,
jungle trekking, biking, sight-seeing and shopping. Langkawi Island is also well-
known for its history and legend. As a result, Langkawi Island seems to record higher
repeat visitation, particularly among the Malay tourists, as more than 72% have visited
the island between 1 to 5 times and 19% visited the island for 10 and more times
previously. There are also 72% of the Chinese tourists who have visited Langkawi

Island between 1 to 6 times before.

These two destinations; small and large islands can also be differentiated by the type of
organised tours. The findings of this study indicate that culture has some impact on
the selection of travel type, particularly for small island destinations. In general, the
English and European tourists are more inclined to make their own arrangements when
travelling abroad regardless of destination. However, one quarter of the European
tourists on Langkawi Island travelled on a package tour, while only 5% of the
European tourists travelled on a package tour to the small islands. Unlike the other
three groups; Malay, Chinese and English on Langkawi Island, there are a significant
number of Malay and Chinese tourists on Perhentian and Redang Islands who also
choose a package tour. This could be explained by their travel style and short length of

stay. As most of the domestic tourists travel during a weekend and stay on the islands
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for only 2 nights, a decision to opt for a package tour rather than non-package tour may
provide them with an opportunity to maximise their time on the island, and encounter
limited problems with regard to their trip. Furthermore, being small islands,
Perhentian and Redang can offer only limited facilities and amenities to incoming
tourists. Therefore, it may be much easier for the tourists to let the travel agency plan
~everything for their holiday, especially when they have a time constraint, and limited
knowledge of the destination. However, all of the English tourists and 95% of the
European tourists to Perhentian and Redang Islands are independent travelers. This
could be explained by the fact that the English and European tourists are more
adventurous travelers compared with eastern tourists and seeking more of a challenge.
On the contrary, Langkawi is a larger island and it is very unlikely that tourists face a
major problem when travelling to Langkawi Island, even without having a booking in
advance. As such, the majority of tourists to Langkawi are independent travelers

regardless of cultural grouping.

8.4.3 Host and tourist interactions

The preliminary analysis on the interaction issues reveals some differences not only
between sample groups but between destinations as well. With regard to the
differences in cultural values and rules of behaviour, in general, hosts on both
destinations share similar perceptions, whereby they perceive that their values and
rules of behaviour are different compared to the tourists. However, the hosts on small
islands seem to have a stronger view on the differences, in comparison with the hosts
on the larger island. This could be explained by the fact that local communities on
Perhentian and Redang Islands are more conservative and more narrow-minded
compared with the local communities on Langkawi Island. Due to the location of their
small islands, they are not exposed to the outside world, and the majority of the
islanders, particularly the elderly, have a very low educational level. Thus, they are
still practicing traditional Malay cultural values and rules of behaviour. However,
Langkawi is a far more developed island and recording more than one million tourist
arrivals annually. Thus, the local communities on Langkawi Island adopt more
western values in their daily life and therefore perceive more similarities in their values
and rules of behaviour with the tourists. On the other hand, there are strong
differences in tourist views about this issue. As all of the mean values for the tourist
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sample groups are greater than 3, these indicate that tourists overall, perceive that their

values and rules of behaviour are somewhat similar to the local hosts.

A further issue of interaction relates to the number of tourists served by hosts in a
week. There are no significant differences between the sm:  and large islands. Hosts
on both destinations seem to serve a higher number of international tourists,
particularly westerners compared with Malay and Chinese tourists. Most of the local
hosts prefer to serve international tourists because they perceive domestic tourists as
too demanding and fussy. At the same time, the international tourists usually give a tip
to service providers. In line with this issue, hosts at the three islands also seem to have
more interaction with the English and European tourists. The Chinese tourists have e
lowest average interaction with hosts due to language barrier. Some of the Chinese
tourists, particularly from China and Taiwan are not able to speak English and
therefore have some difficulties in communicating with service providers. Hosts at
both destinations in general do not have any difficulty in interaction with tourists, as
the majority of them can speak English quite well. However, compared with the
English and European tourists, the mean scores for degree of difficulty in interaction
for the Malay and Chinese groups are slightly lower, indicating some difficulties in
interaction with local hosts at both destinations. This could be explained by the fact
that local hosts on the three islands speak their own dialects, and are therefore harder

to understand by domestic tourists (although all of them are Malaysian).

With regard to the willingness to accept more tourists over the long term, hosts at both
destinations; small and large islands express their full support towards tourism

development on their islands. Only a small percentage opposed tourism development.

8.4.4 Cultural values and rules of behaviour

With reference to the Mann-Whitney U-test in Chapter 6, this research reveals that
cultural values differ across the cultural groups. The host group is seen to view their
life as part of the national group, religious order and the need to be responsible. When
compared to the English and European groups, they seem to place more importance on
a value of self-control. However, the Malay tourist values are not far different from
the hosts. As both of them are Malaysian, they tend to share similar cultural values.
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Additionally, the Malay tourists also place some importance on quality of life overall.
As the majority of the Chinese tourists are Malaysian, they tend to share some
similarities with the Malay cultural values. These include values such as self-control,
obedience, logic, religious and politeness. The English can be differentiated from the
other groups as they place more importance on life fulfilment and freedom. When
comparing the English to the European tourists, the differences in the English values
relate to a sense of accomplishment, family security, mature love, ambition, capability,
love and politeness. However, the European tourists themselves do not see their
values as different from the English, and see only limited differences with the Chinese,

but the English and other groups do see the European as different.

The findings relating to rules of behaviour also indicate significant differences across
the sample groups. The host and the Malay tourist groups again tend to share similar
rules of behaviour. However, their rules of behaviour seem to be different from other
groups in many ways including criticizing others and swearing in public,
acknowledging other’s birthday, asking personal questions of others and showing
emotion in front of others. The significant differences in rules of behaviour between
the eastern (hosts and Malay tourists) with the western group (English and European)
can be identified in rules of behaviour related to expressing personal opinions, taking
time to develop relationships, touching others, asking and talking about personal
matters and sensitive issues. In general, rules of behaviour for the hosts and the Malay
tourists can be classified as more reserved, seeking conflict avoidance and concern
about others, while the other three groups are considered more open in their behaviour
and less concerned about others. Although the Chinese tourists share significant
cultural values with the hosts and the Malay tourists, they tend to be close to the

English and European in terms of rules of behaviour.

8.4.5 Perceptions towards tourism development

In general, there is a mix of positive and negative perceptions towards tourism at small
and large islands and this is the case for both hosts and tourists. However, local hosts
tend to see the positive impacts more explicitly than the guests. Given locals have
lived on the island for quite sometime, locals can see many positive impacts more

clearly than the tourists, particularly towards the improvement of infrastructure on
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their islands, economic opportunities and, conservation of environment and natural
resources, as well as restoration of historical buildings. The fact that the majority of
the local hosts, particularly on small islands, rely heavily on tourism as their means of
living, might also contribute to their positive perception towards tourism development.
Though tourism has been viewed as the catalyst for economic development on their
islands, hosts at both destinations are fully aware of the negative impacts brought
about by tourism development, particularly to prices and the cost of living, as well as
the negative consequences to the fragile island environment. The comparison between
small and large islands concerning tourism impacts produces similar results, whereby
hosts at both destinations mainly focus on positive economic, socio-cultural and
environmental impacts. However, judging from the higher variance explained, the
positive views of hosts on the large island are stronger when compared with the hosts’
view on the small islands. The major difference in negative hosts’ perception between
small and large islands relates to cultural problems. Hosts at both destinations
perceived that tourism has some impacts on local culture in terms of alcohol
consumption and prostitution. As a consequence of tourism development at both
destinations, liquor is now available everywhere on the islands and the price of liquor
is much cheaper on the islands, compared with the other mainland destinations in
Malaysia. At the same time, the number of local and international prostitutes is
increasing to cater for higher demand on the islands. However, Islam strictly prohibits
the consumption of alcohol and prostitution. As ‘the national religion in Malaysia is
Islam, this issue is sensitive to the local Muslim community. However, compared with
the large island, local communities on the small islands seem to be more concerned
with these two issues, due to the location of Perhentian and Redang Islands in the East
Coast of Peninsular Malaysia, where the locals are known to have an Islamic
stronghold, compared with other destinations in Malaysia. Additionally, due to the
smallness in island size, local communities on Perhentian and Redang Islands may
encounter tourists more often compared with the large island, and therefore have

increased likelihood of the influence of these activities on local communities.

With reference to the Mann-Whitney U-test in Chapter Six, the Malay tourists on the
small islands tend to share similar positive perceptions with local hosts. Their positive
view relates to improvement in infrastructure, increase in economic opportunity and

conservation of natural resources. However, unlike their counterparts on small islands,
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the Malay tourists on the large island noted a wider range of tourism impacts ranging
from economic, environmental and cultural issues. Overall, the Malay tourists on the
large island seem to be more negative and this relates primarily to cultural impacts.
These differences can be seen more clearly using PCA results compared with a simple

comparison of individual variables by the Mann-Whitney U analysis.

The Chinese tourists also tend to have significant differences in perceptions when
compared to hosts at both destinations. Based on the Mann-Whitney U-test, the
Chinese tourists on the large island highlighted a large range of negétive impacts,
compared with their counterparts on small islands. However, the PCA results show
that the Chinese tourists at both destinations are more positive. Their positive view on
both destinations relates to infrastructure, conservation and economic opportunity. Ina
similar way to the Malay tourists, the Chinese tourists perceive that the negative
impacts brought about by tourism relate to environmental problems and price

increases.

With reference to the Mann-Whitney U-test, the English tourists on small islands seem
to be supportive of the positive view of the hosts with regard to the increase in
standard of living. They are also more positive compared with the Malay and Chinese
tourists on the large islands. Their positive views are mainly linked to employment
opportunities and experience. The PCA results have provided a clearer explanation
about their perceptions towards tourism development. Although the English on both
destinations have highlighted some individual positive impacts from tourism, their
main conceptual concerns relate to negative impacts. Accordingly, they perceive that
tourism has contributed to a number of negative consequences, particularly towards
prices and the environment. The English on the large island can see even wider

impacts, and their views extend to include cultural problems as well.

The European tourists tend to share similar views with the English tourists, whereby
they are more concerned with negative impacts, particularly an increase in prices and
environmental problems. The PCA results further confirm these findings. Judging
from the highest variance explained, the European tourists on the large island are more
supportive of the positive view of the hosts. In a similar way to the English tourists on

the large island, the European tourists on the large island also noted negative impacts
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on local culture. Unlike the other tourist groups, the English tourists on the small
islands seem to appreciate their opportunity to meet local communities from totally
different cultural backgrounds. Thus, they also considered this as one of the positive

impacts from tourism development.

In short, the overwhelmingly strong construct is a positive view of improvement to the
economy, personal welfare and conservation of natural resources. Despite the positive
view being somewhat predominant overall, there is a considerable sensitivity to
cultural impact, particularly on the large island. This finding is possibly surprising as
the initial discussion of small islands has highlighted the closeness between local
communities and tourists on small islands. Therefore, there is a greater likelihood of
cultural conflict between the two stakeholders. However, the reality appears to be
different, whereby cultural conflict seems to arise more on the large island. With more
than one million arrivals every year in Langkawi Island, there is higher possibility for
Langkawi Island to have diverse tourism activities, including prostitution and other
activities that may clash with the island culture when compared with those of the small

islands.

Overall, this study has provided a clear picture of the perceptions concerning tourism
development on small and large islands destinations from the view of the two different
stakeholders. In general, hosts at both destinations demonstrate positive feelings
towards tourism development in their area. Their positive perceptions primarily relate
to economic well-being. However, they at the same time are fully aware that tourism
has generated a number of negative impacts, particularly with regard to prices,
environment, society and exploitatidh of the local culture. As a result, current and
future welfare of host communities may be affected. Although tourist perceptions
towards tourism development previously have not been taken into account in
managing tourism development, particularly on island destinations, this study provides
evidence that tourists also place some concern on tourism impacts at certain
destinations. Some of the impacts may directly affect their travel experience and
satisfaction with certain holiday destinations such as increasing prices, and a polluted
environment. Consequently, they might change their holiday destination in future to
other destinations that can offer better tourism products and services, within the same

climatic zone.
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8.4.6 Mutual expectations between hosts and tourists

Section 6.3.4 in Chapter Six and section 7.3.4 in Chapter Seven demonstrate the
findings for mutual expectations between hosts and tourists. The findings based on the
Mann-Whitney U-test have highlighted some differences in expectations across culture
groups and between different tourismAsettings. These findings were further confirmed
by the PCA analysis. In general, there is a high consistency in the expectation
constructs among the sample groups. However, the ranking of the constructs differ

across the cultural groups.

The analysis of host expectation on small and large islands indicates that hosts at both
destinations emphasise courtesy. Thus, they place a great concern on politeness and
respect. This is consistent with the eastern attitude that relates to conflict avoidance
and concern about others. At the same time, they place some importance on
‘accessibility. As such, they expect tourists to be friendly and approachable. Being
service providers, hosts also expect tourists to be responsive and competent by
providing accurate information, to be able to answer all questions, helpful and
sensitive to hosts’ needs. The competence issue is stressed more by hosts on the small
islands compared with those on the large island. While hosts on the small islands
expect tourists to have frequent communication with them, local hosts on the large
island expect tourists to listen to them and be sensitive to their cultures and customs,
particularly with regard to dress code. The cultural issue is more dominant on the

large island.

Being guests on the islands, the Malay tourists on both destinations place a great
concern on understanding and accessibility issues. As such, they expect local hosts to
anticipate their needs, be friendly and to pay full attention to them. The Malay tourists
share some similarities with hosts on both locations as they also emphasise courtesy
and competency. As such, in a similar way to the hosts, the Malay tourists place a
great concern on politeness and respect, while at the same time focusing on the host
ability to perform the services required, solve problems quickly and to be reSponsive to
their needs. One of the major differences between the Malay tourists on the small and
large islands relates to communication problem. The Malay tourists and hosts on the

small islands are both Malaysian and the Malay tourists expect hosts to have some
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ability to speak their language. However, the majority of hosts on the small islands
speak their own dialect and it is difficult for tourists from other parts of Malaysia to
understand them. The Malay tourists on the large island can also been distinguished
from the Malay tourists on the small islands as they emphasise how hosts should dress

when attending them.

As the Chinese tourists are found to share similar culture values with the Malay, the
Chinese tourists on the small islands are also concerned about courtesy. Consequently,
the Chinese tourists expect hosts to be polite and show some respect to them according
to their social status and age. Another important issue for the Chinese tourists is
competency. As the majority of the Chinese tourists visit small islands for a short
period, they expect the hosts to deliver efficient services. Although the Chinese
tourists on the large island also emphasise courtesy issues, they tend to have a slightly
different expectations by also focusing on responsiveness and accessibility. In a
similar way to the Malay tourists on the small islands, the Chinese tourists on the large
island expect hosts to speak their language. As Langkawi Island has attracted Chinese
tourists from wider destinations, particularly from mainland China and Taiwan, they

tend to have increased language barriers as a small number cannot speak English.

The English tourists to both destinations emphasise responsiveness. Therefore, the
English tourists seem to be similar to the Chinese tourists on the large island as they
focus on the host ability to deliver services according to their expectations. Unlike the
English tourists on the large island, the English tourists on the small islands also place
a great concern on politeness and the issue of respect. The English tourists share the
same expectation with the Malay and Chinese tourists with regard to host

understanding about tourists.

In general, the European tourists on small islands tend to have a wider range of
expectations compared to the European tourists on the large island. The European
tourists on small islands seem to be different from the other four sample groups by
emphasising understanding. The European tourists on small islands have higher
expectations in terms of the host ability to anticipate their needs, understand their
culture and ability to speak their language. In a similar way to the Chinese tourists on

Langkawi Island, the European tourists seem to have some language barriers as

The Development of Small Island Tourism in Malaysia, PhD by Fathilah }smail, 73
Victoria University. Australia 2



English is their second language. On the contrary, the European tourists on the large
island seem to be more concerned about others, as they place a great importance on
courtesy. The issue of opportunity to mingle with the local community and experience
local culture and customs has been placed as the least important expectation by all

sample groups at both destinations.

8.4.7 Perceptions of the importance of destination attributes

The last issue discussed in this thesis relates to the importance of destination attributes.
There is a clear difference in terms of the importance of destination attributes across
the sample groups, indicating differences in their needs. It is hard to identify host and
tourist preferences based solely on the Mann-Whitey U-test as the test only
demonstrates the differences between individual variables. However, the PCA is far
clearer in identifying constructs. With regard to the importance of destination
attributes, hosts on small islands seem to be concerned mainly about the environment.
This is not surprising as one of the major attractions to small island destinations is
activity closely related to natural resources, particularly water-based activities. As a
result, hosts perceive that in order to sustain tourism on their islands, it is important to
maintain the quality of the island environment and provide safety at the destination.
Taking into consideration most of the tourists to Perhentian and Redang Islands have
limited knowledge of these destinations; hosts also perceive that it is important to
create a strong image of their islands, in order to attract a higher number of tourists to

their shores.

The second important issue according to hosts is activities. Accordingly, they perceive
that a variety of activities such as snofkeling, diving, fishing and jungle trekking are
important in order to attract tourists to visit their islands. The next issue highlighted by
the hosts is quality of facilities offered at the destinations. The availability of facilities
such as accommodation, transportation, restaurants and information centres is
considered vital in attracting tourists to island destinations. Hosts also point out the
importance of other facilities on their islands, including availability of 24-hour
electricity and treated water. Currently, only a few chalets and resorts on Perhentian
and Redang Islands provide electricity around the clock and some of the chalets face
problems with water supply. The availability of credit card and banking facilities has
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not been considered as important on these two islands. Being small islands, the
majority of tourism products and services are provided by local communities and most
of the transactions on these islands are undertaken on a cash basis. Similarly, the
availability of other services including TV service and mobile phone has been

perceived by hosts as less important on their islands.

Hosts on the large island seem to have a different view compared with the hosts on the
small islands. Apart from environmental issues, hosts on the large island focus mainly
on the facilities offered on their island. Unlike Perhentian and Redang Islands where
the majority of tourists visit both islands for the purpose of a holiday, Langkawi Island
attracts tourists not only for holiday purposes but for other purposes as well. Thus, in
order to cater for the tourists from around the world, it is crucial for Langkawi Island
to have efficient and modern facilities including an international airport, jetty, road,
diverse types of accommodation, sufficient restaurant choice and so forth. With regard
to activities, hosts on the large island not only emphasise sea-based activities but
shopping opportunities as well. In fact, being the largest island in Malaysia with duty
free status, shopping tourism is among the most important tourism product for
Langkawi Island. Unlike local hosts on Perhentian and Redang Islands, hosts on the
large island also place some importance on the availability of other services,
particularly related to mobile phone and TV services. This again could be explained in
relation to the differences in the purpose of travel. Availability of credit card and
banking facilities is somewhat important on the large island compared with those of

the small islands.

Being guests on the islands, the Malay tourists on the small islands seem to focus
mainly on environment and facilities. Therefore, in considering their vacation to
island destinations, the Malay tourists seem to consider the exotic environment and
availability of basic facilities including accommodation, transportation system and
restaurants. Although money and service availability have been perceived by hosts as
the least important attribute, the Malay tourists rank this issue second. Thus, the
Malay tourists seem not to carry a lot of cash when travelling and rely heavily on the
availability of credit card and banking facilities. At the same time, the Malay tourists
emphasise thé importance of having mobile phone and TV services, as well as internet

facilities. In contrast to the hosts, the availability of activities seems not to be very
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important to the Malay tourists. Consequently, it can be concluded that the Malay
tourists are less interested in water-based or adventurous activities when travelling to
island destinations. A comparison between the Malay tourists on both destinations;
small and large islands indicate that both sample groups share some similarities in their
perceptions towards the importance of destination attributes.  Unlike the Malay
tourists on Perhentian and Redang Islands, the Malay tourists on the large island seem
to place some importance on the availability of activities related to nightlife and
entertainment. These differences again can be explained with reference to the
difference in the purpose of travel. The majority of tourists to the small islands visit
the destination to enjoy a variety of sea-based activities, while a significant number‘of
tourists to Langkawi visit the island with the purpose of attending official events.
While tourists on the small islands usually spend their night relaxing, tourists on the
large island might want to enjoy night life and have some entertainment after a
stressful day. Overall, there are considerable differences in the views of Malay tourists

at both destinations.

While both hosts and the Malay tourists on the small islands emphasised the
environment, the Chinese tourists on Perhentian and Redang Islands concentrate
primarily on destination attributes related to facilities. Unlike the other sample groups,
the Chinese tourists seem to highlight the price of goods and services on the islands.
In a similar way to the Malay tourists on both destinations, the Chinese tourists also
regard destination attributes related to service and money as somewhat important.
Their emphasis on facilities and services could be explained by the fact that a
significant number of the Chinese tourists visit Perhentian and Redang Islands for only
a short period. As such, they expect to maximise their time on the island with limited
problems. Unlike the hosts and the Malay tourists, the Chinese tourists on the small
islands consider destination attributes related to environment and activities as least
important. The Chinese tourists on the large island seem to support the hosts and the
Malay tourists’ view related to environment. Hence, exotic and unpolluted
environment, as well as beautiful scenery at the destination is important to them.
Other than that, the Chinese tourists on the large island tend to share similar
perceptions with the Chinese tourists on the small islands by focusing on availability

of facilities and services. With regard to activities, the Chinese tourists tend to share a
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similar view with the hosts on the large island, whereby they both emphasise shopping

opportunities.

The English tourists are not far different from the Chinese tourists as their main
concern relates to availability of facilities and services. In fact, compared with the
Malay and Chinese tourist groups, the availability of services such as credit card,
internet facilities and mobile phone services are more crucial to the English tourists.
This is due to the fact that the majority of them are independent travelers. As such,
they need to pay all of the expenses upon arrival at destinations. Additionally, the
internet facility and mobile phone service is important for them to get in touch with
family and friends. The other important differences in destination attributes between
the Malay and the Chinese tourists are the availability of unique souvenirs and an
information centre. In a similar way to the other tourist groups, the English tourists

place least importance on the availability of activities at the island destinations.

The European tourists on small islands can be distinguished from the other four
- groups; hosts, Malay, Chinese and English tourists with their focus primarily on the
availability of services and destination attributes related to money. The most
'signiﬁcant differences highlighted by the European tourists relates to safety at the
destination. In a similar way to the Malay, Chinese and English tourists, the European
tourists also place less concern on destination attributes related to activities. The
European tourists on the large island tend to share similar views with the Malay,
Chinese and English tourists. Judging from the overall constructs for the European
tourists on the large island, their needs tend to be close to the English group on the

large island.

Overall, there are significant differences in perceptions of the importance of
destination attributes between sample groups and across destinations. Hosts on small
islands focus on environment and activities, while hosts on large island emphasise
facilities. The tourists groups in general place a greater concern on facilities and
service availability, particularly the Chinese tourists. Although all sample groups,
regardless of island size, place least concern on activities, the tourist sample groups,

together with the hosts on large island emphasise shopping opportunities. While the
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English tourists emphasise credit card and communication issues, the European

tourists are concerned with safety at the destination.

8.5 Implications

This study has been designed to provide policy makers, tourism marketers and other
industry players with knowledge of the impact of cultural differences on perceptions,
expectations and destination attributes. Consequently, an understanding about these
issues can be used in order to develop effective marketing and management strategies
for sustainable small island tourism. The strategies can be implemented in both the

short term and the long term.
8.5.1 Short term

Unlike Langkawi Island, this study has shown that Perhentian and Redang Islands
have successfully attracted international tourists but only from limited markets.
Although the majority of the international tourists to Perhentian and Redang Islands
are from Europe, they are limited to a few countries including Denmark, France,
Germany, Italy and Netherlands. Despite the close location of Australia and New
Zealand, the small islands seem to rely mainly on traditional markets such as the
United Kingdom and United States of America but fail to attract a large number of
Australians and New Zealanders. This scenario may occur because the previous
marketing strategies have been focusing mainly on the European and American
markets. In order to sustain small island tourism and increase tourism earnings,
different marketing strategies need to be undertaken. Promotion activities need to be
extended not only to the traditional European, the United Kingdom and the United
States of America, as well as Singapore markets, but to other destinations as well. At
the same time, more aggressive promotion and marketing strategies should be
undertaken in order to attract Australians and New Zealanders to the small island
destinations in Malaysia. Tourists from Australia and New Zealand have a history of
travelling to islands in Thailand and Indonesia. Therefore, tourism marketers may be
able to promote a package to Malaysia together with other destinations in Thailand and
Indonesia. For example, it would be possible to provide a sea catamaran service from

Singapore to the Tioman Island, onto Redang and Perhentian and then to Samui
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(Thailand). There is an existing service from Samui to Bangkok. Such a service
would attract more visitors via Singapore and Samui/Bangkok and avoid the more

expensive air travel and difficult road travel via Southemn Thailand.

More investments should also be undertaken in promoting small island tourism to
Chinese tourists from more diverse markets such as China, Hong Kong and Taiwan.
Additionally, promotion and marketing activities concerning small island tourism
should also be undertaken by targeting other major and growing markets to Malaysia
such as Japan, India and the Middle East. At the same time, more attractive packages

need to be offered in order to enhance the growth rate of domestic tourism.

The study also indicates that the majority of the English and European tourists are
independent travellers. This type of tourist is normally more adventurous than the
domestic Malay and Chinese tourists and can possibly be marketed through adventure
travel companies. Therefore, to make the trip to the islands in Malaysia more
attractive, promotion and marketing of small islands should be undertaken not only
based on sin.gle destination but multi-destinations as well. For example, apart from
Perhentian and Redang Islands, there are a number of small islands in the East Coast of
Peninsular Malaysia, particularly in Terengganu, such as Kapas, Lang Tengah, Gemia,
Tenggol, Bidong and Rhu Hentian. The marketing strategies for small islands should
also emphasise the possibility for tourists to travel to multiple islands, as the locations
of these islands are close to each other. Promoting multi-island destinations
simultaneously will not only increase attractions for island tourism but will at the same
time increase average length of stay in Malaysia. Although all of the destinations
might offer somewhat similar tourism products, each destination has its own unique
features with slightly different local culture. At the same time, small island
promotions can be packaged together with the other mainland attractions related to

natural resources, culture and heritage, as well as shopping.

Another important finding from this study relates to environmental problems. As
mentioned in section 8.4.5, different cultural groups perceive tourism impacts
differently. Although, local hosts in general perceive tourism as a good thing, the
tourists, particularly the English and European tourists are concerned about

environmental problems. As these groups form the highest arrivals to small island
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destinations, policy makers should consider their opinions seriously in developing
island tourism. Furthermore, the main attractions to small island destinations relate
closely to the environment of the islands. Environmental problems such as waste and
rubbish will eventually spoil the environment and harm the fragile eco-system of the
islands. As such, in planning for nature-based tourism, policy markers should
seriously consider the environmental preservation aspects. The accommodation
operators at the same time should learn how to handle rubbish and waste in a more
systematic manner. Tourists also need to be reminded not to discard rubbish. In fact,
nature attractions need to be preserved as they cannot be replaced or repaired.
Therefore, it is also important to communicate with the two different audiences (hosts
and guests) that preservation is being considered and strategies are in place in advance,
to account for the tourism impact. These major assets of small islands should be
carefully managed for the long term survival of island tourism. Efforts towards
improving and maintaining the quality of the environment should be under continuous

review, and also under continuous communication to the relevant audience.

Many concerns of the tourist groups relate to the short term nature of their visit, hence
communication of the benefits over time for the island community requires
explanation. Pamphlets, tour guide information and signs at tourist sites are needed to
explain both the contribution of tourism to preservation and protection, and also to
allow for longer term development issues to be expounded. Furthermore, whilst
conservation practices need to be in place to satisfy both audiences (hosts and tourists),
there also needs to be some degree of communication about why preservation is
occurring (this is not always self-evident) and how conservation can lead to a
sustainable tourism market place. Such communication can occur verbally with

guides, and can be written into brochures and information booklets.

Tourists can also be involved in the process of sustainability by asking them for
suggestions and ideas about what development they want and do not want. Much of
this information could also be developed whilst at the same time, meeting the desire of

tourists to meet local islanders.

This study also found that hosts and guests expectations are different across cultural

groups. If not managed carefully, these differences can reduce attractiveness of the
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destination and can cause a misunderstanding between the two stakeholders. Since the
hosts are concerned about tourists understanding their culture and customs, this issue
needs to be addressed and made known to the incoming tourists via tourist guides or
written in the brochures. On the other hand, tourists in general emphasise service
quality. Therefore, in order to increase efficiency among the service operators, a
number of courses should be offered to the service operators on a continuous basis.
Courses in hospitality and management might help to increase local skills in servicing
tourists. Additionally, hosts need more preparation with increased cultural awareness
as different cultural groups have different needs and expectations. Domestic tourists
expect to be treated with respect. The Chinese tourists focus on competency, the
English tourists emphasise responsiveness, while the Europeans expect hosts to
understand them. At the same time, the service provider should be trained to master
not only English but other languages as well. This will help in communication with
the tourists and improve the quality of service delivery. Hosts trained in Continental

European languages are needed to widen the future long-haul markets.

The goodwill of local communities can be utilised to further enhance the tourism
growth on small islands by offering a number of activities to eprse tourists to local
culture and customs, as tourists seem to value the experience of meeting local
communities. Perhaps the introduction of more homestay programs on small islands
around Malaysia may be worthwhile, considering the main market to small island
destinations is from independent travellers. This program will not only provide an
opportunity for the incoming tourists to experience Malaysian culture and customs, but
at the same time, will allow them travel more cheaply. This at the same time will
encourage longer stays on the islands. In return, local hosts will also gain more
understanding about tourists, and therefore be more prepared to welcome tourists in the
future, while eamning income from tourism. | Currently, the homestay programs have
been implemented successfully on Langkawi Island and other mainland destinations in
the West Coast of Malaysia. However, this program is still lacking on small island
destinations, specifically in the East Coast of Malaysia. Nevertheless, to ensure tourist
satisfaction with the homestay program and avoid the likelihood of friction between
hosts and tourists, the hosts need to be given proper training before they can participate
in the program. These kinds of activities should also be highlighted in brochures in

order to attract more tourists, particularly the English and the European. Other
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activities such as cultural shows and cultural villages can also be introduced to attract a
bigger crowd to small island destinations in Malaysia. Phuket Island in Thailand and
Bali in Indonesia for example have successfully organised cultural shows to become

one of their major tourism attractions.

Additionally, when promoting small islands in Malaysia, particularly to the European
tourists, there is a need to ensure incoming tourists of safety at the destination, as they
seemed to have a negative perception towards Islamic countries. The tourist police
force now available in major cities in Malaysia should also be extended to the small

islands, to provide increased security to tourists at these destinations.
8.5.2 Long term

One of the'major issues in small island tourism when compared to the larger island
relates to the limited attractions at the destination. In fact, the attraction for small
island tourism relies heavily on sea-based activities. Consequently, small island
tourism has only managed to attract tourists with a single purpose of travel, short
average length of stay and lower repeat visitation. Therefore, in order to further
develop small island tourism in a sustainable manner, tourism professionals should
develop new tourism products for small islands. As such, more tourists with different
purposes of travel (apart from holiday) should be directed to the small islands,
particularly for smaller scale meetings, incentives, conferences and exhibitions (MICE)
as this market can generate higher and more stable tourism receipts to the destination.
In order to do this, more resorts with complete facilities for meetings and conferences
catering for perhaps upto 300 people, need to be constructed. Nevertheless, taking into
consideration the size and fragile eco-system of small islands, the construction of such
accommodations needs to be undertaken without adverse effects to the environment.
At the same time the existing resorts, for example Berjaya, Perhentian Island and
Arwana Resorts should also be aggressively involved in promoting tourism,
specifically for the smaller scale MICE market. These resorts are currently among the

most well-known venues for MICE tourism on Perhentian and Redang Islands.

The other important issue in sustaining tourism relates to tourism infrastructure at

certain destinations, and small islands are no exception. All of the tourist groups
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emphasise this issue in choosing travel destinations. However, compared to the
mainland and large island destinations, the quality of infrastructure offered on small
island destinations are still left behind. Thus, in order to increase attractiveness of
small island destinatiohs in Malaysia and elsewhere, the Malaysian government
together with industry players need to improve tourism infrastructure including
transportation, electricity and water supply, restaurants, and accommodation. Since
the majority of long-haul tourists are independent and young travelers, perhaps
accommodation operators should include more budget accommodation instead of the
construction of luxury hotels on island destinations. At the same time, accommodation
operators need to increase the quality of existing accommodation. The variety of
restaurants should also be increased in order to cater for tourist needs from around the
globe. At the same time, more facilities related to communication should be provided

on small island destinations such as an internet cafe and phone lines.

It 1s also clear from the analysis that small island hosts cannot be left alone to decide
upon the direction of tourism development. Although self-interest is apparent, they do
not see the difference between a natural and man-created environment. Most of the
tourists do see the difference because they have paid to experience the natural
environment. Development strategies must involve the community beyond the small
islands, including government and other interest groups. All parties including
government, private businesses, and other individuals involved in tourism, as well as
the host and guest communities should be seen as participating in the conservation of

the environment.

Tourism development on the small islands in Malaysia i1s relatively slow compared
with other larger island destinations in Malaysia. As such, information about. the small
islands is limited. One of the important aspects for planning and marketing of a tourist
destination is the availability of a complete database on tourist arrivals. Unfortunately,
data availability on arrivals to small islands in Malaysia 1s limited, while reliability and
validity of the existing data is questionable. As such, serious effort needs to be taken
by the Malaysian government in establishing a complete and accurate database for
tourist arrivals to small islands throughout Malaysia. This database needs to be
updated on regular basis, and should include both international and domestic arrivals.

All of these strategies will help in ensuring that dominant positive perceptions of
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tourism impacts can be maintained on small islands. These strategies are relevant to

many destinations and not just the small islands in Malaysia.

8.6 Limitations

It is inevitable for research to face some limitations and this study is no exception. By
addressing these limitations, future research in this area will be aware of the problems
and can take necessary precautions to ensure improvements for better results. Among

the important limitations for this study are:

8.6.1 Europeans

This research focuses primarily on the cross-cultural exchange between hosts and
guests on small island settings and how cultural differences may affect their behaviour
in terms of perception and expectation. To distinguish culture, sample groups are
defined according to language spoken. However, for the European sample, data have
been undertaken by grouping them into one single group as European, instead of
surveying them according to their individual country of residence. Due to time
constraints, and in order to obtain sufficient data for analysis, the tourist sample from
Continental European countries has been grouped together. Consequently, the
generalisation of the findings needs to be done with caution as the findings are based
on the whole group and may not represent the actual behaviour of the individual
markets. Future research should take this into consideration and survey when possible

on the basis of individual country in the European region.

8.6.2 Chinese

The second important limitation in this study is in terms of the Chinese sample. As
this study attempts to examine cross-cultural exchange between local hosts and
incoming tourists, the initial design was to survey only the international Chinese and
exclude domestic Chinese. However, domestic Chinese are an important market
segment, and the domestic Chinese are included in the survey in the larger Chinese

group. International Chinese comprise only a small percentage of arrivals and it was
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not possible to collect a large sample for this group to be individually analysed. The
assumption that the culture is the same for both domestic and international Chinese
might be questioned, and lead to some lowering in the representiveness of the sample.
Consequently, future research should possibly divide between domestic and
international Chinese. For the international Chinese, there is also a question of origin
as Chinese from mainland China and Taiwan still practice traditional Chinese cultural
values such as indirectness, being more reserved and polite, while the Chinese from

Singapore and Hong Kong are more westernised in their values.

8.6.3 Hosts

The other limitation in this study relates to the data for the host sample. During the
data collection process, problems arose in collecting data from older hosts as they
perceived the survey to be a waste of time. Therefore, as evidenced in Table 5.1 in
section 5.2.1, more than 70% of the respondents at both destinations (small and large
islands) consist of young hosts, age from 21-40 years. Consequently, the opinion
given by the respondents may not represent the opinions of the whole community, but
rather the opinions and needs of the younger generation. Future research should be

more inclusive of diverse age groups.

8.7 Future research

Future research is needed to examine the issue of island size more closely. It remains
unclear what the gradient of cultural impacts is relative to size. In this study the
surprising result is that there is less current impact on the very small islands compared
with the larger island of Langkawi. This is despite the recognised potential fragility of
very small island environments. Current research has not really tackled the differences
in island size and has tended to group island tourism as a subheading in tourism
research. This study has drawn out the fact that islands vary in size and the cultural

impacts of tourism will vary according to island size.

Additionally, there is more research needed into the details of the cultural impacts for

local communities. This study took the approach of examining via survey the
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juxtaposition of hosts and guests. In doing so, it has become clear that a micro
analysis of the small islands can have subcultural identity and this is not studied.
Micro cultural settings are different to larger islands and require research that can

identify sub-culture in the first instance.

Future research could also examine a wider range of cultures. The question raised here
is whether island cultures react differently to tourism development. This study is
focused upon Malaysia and it is likely that different island cultures in the Pacific,

America and Europe may have quite different juxtapositions between hosts and guests.

8.8 Concluding remarks

In conclusion, this study demonstrates that the composition of local hosts and tourists
on small islands are different compared to the other mainland and large island
destinations. With regard to hosts, the major difference is based on type of occupation,
while for tourists, the differences are associated with age, purpose of travel, country of

origin, length of stay, number of visits and type of tour.

This study also demonstrates that different culture groups behave differently with
regard to perceptions, expectations and destination attributes. With reference to
perceptions, hosts and the Malay tourists seemed to have positive views towards
tourism development, while the Chinese tourists seemed to have mixed perceptions.
On the contrary, the English and European tourists are more negative, particularly in
relation to environmental impacts. With regard to expectations, hosts seemed to focus
mainly on tourist sensitivity and understanding about their culture and customs. On
the other hand, tourists in general emphasise service quality with the Chinese and
Europeans tourists also emphasising communication issues related to language spoken.
An analysis of perceptions on the importance of destination attributes indicates that in
general hosts perceptions seemed to contradict tourist perceptions. Hosts on small
islands mainly focus on environment and activities, while tourists place a great concern
on facilities and services offered. The English tourists can be distinguished from the
other sample groups as they also place some importance on money and communication

issues, while the European tourists stress safety.
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These differences have different implications on policies and marketing strategies for

enhancing tourism growth and sustaining small island tourism.

To conclude, this thesis contributes to the literature related to tourism impacts in a
cross- cultural context, as there are few such studies undertaken in small island
settings. Furthermore, all of the studies in this area are mainly concentrated on the
host view, and fail to incorporate the guest view. This study also contributes to the
literature related to service quality and destination attributes, and outlines the

importance of cultural difference in tourism destination servicing.
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4 VICTORIA | ANEW
" UNIVERSITY | fisoesy

THE DEVELOPMENT OF SMALL ISLAND TOURISM IN MALAYSIA

Dear respondents,

As part of my Ph.D research at Victoria University, Melbourne, I’'m conducting a survey
to investigate the impact of cross-cultural exchange between hosts and guests in small
island settings and the potential influence of cultural differences on the attitudes,
perceptions and expectations of all stakeholders. The answers to these questions are
expected to provide a clear understanding of the needs, perceptions and constraints of
tourism communities, and therefore lead to effective marketing and management
strategies that can establish sustainable small island tourism.

Therefore, with the assistance of my research assistant, I would greatly appreciate if you
could spend about 30 minutes to complete the following questionnaire. We would be
most grateful if you could respond to the questions honestly. Please note that all the
information provided by you will be treated as strictly confidential. Participation in this
research is entirely voluntary and you may withdraw your participation at any time.

If your have any question about this research, please do not hesitate to contact my
supervisor:

Professor Lindsay Turner,
Head, School of Applied Economics

Victoria University, Melbourne

Email: Lindsay.Turner@vu.edu.au

Thank you very much for your time and help.

Fathilah Ismail
School of Applied Economics
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VICTORIA ANEW
UNIVERSITY | Fiooeds

PEMBANGUNAN PELANCONGAN PULAU KECIL DI MALAYSIA

Tﬁan/Puan,

Sebagai sebahagian daripada penyelidikan Ph.D saya di Universiti Victoria, Melbourne,
saya ingin melakukan satu kaji selidik untuk mengkaji kesan pertukaran silang budaya di
antara penduduk tempatan dengan pelancong di pulau-pulau kecil dan potensi pengaruh
yang mungkin timbul daripada perbezaan budaya terhadap sikap, tanggapan dan jangkaan
pihak-pihak yang berkepentingan. Jawapan kepada semua soalan ini diharap akan
memberikan satu pemahaman jelas mengenai keperluan, tanggapan dan kekangan
komuniti pelancongan, dan seterusnya membawa kepada penghasilan strategi pemasaran
dan pengurusan yang boleh membentuk perusahaan pelancongan yang mapan di pulau-
pulau kecil.

Justeru itu, dengan dibantu oleh penolong penyelidik saya, saya berbesar hati sekiranya
anda boleh meluangkan masa selama 30 minit untuk menjawab kaji selidik ini secara
jujur. Sila ambil perhatian bahawa semua maklumat diberikan akan dirahsiakan.
Penyertaan di dalam penyelidikan ini adalah secara sukarela dan anda boleh menarik dini
pada bila-bila masa sahaja.

Jika anda mempunyai sebarang kemusykilan mengenai penyelidikan ini, sila hubungi
penyelia saya:

Professor Lindsay Turner,

Ketua, Sekolah Ekonomi Gunaan

Universiti Victoria, Melbourne

E-mel: Lindsay. Turner@vu.edu.au

Terima kasih atas kerjasama dan bantuan anda.

Fathilah Ismail
Sekolah Ekonomi Gunaan
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4h, VICTORIA | ANEW
¥ UNIVERSITY | fiigoer

Iy R AL/ B W5 et T R

EENZIHE

FANEESRAEZ AL AZBEE LR , FARREDR , AAZEFRETED , #
BPBISHRER S ANBEE BB LR ANZE , HAEMAEXANSFESE, R
BANPLET XL ERNEEEH, FEXERNBENEREBEDRBFE 7HRIFLXH
TR, WBARS , B ERRO TS NEERE | XD BISHOFSE A TS
KR,

Hilt , BT FR0THEETHHE , EMBNARBENTHRE. SEENXEE
XERAE , BITIRURHENHE. FI= , EREN RS ZI=BRE, &
Bl EmEs AERR , BrIBERIR

B ERBHES AR |, RERASENS IR

Lindsay Tumer#{(#%,
B & 5 F Bk
SBREELSHT K3

P : Lindsay. Turner@vu.edu.au

71 B E =5t R A B,

Fathilah Ismail
MRAZF%b5
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14.

15.

16.

Host survey

I want more international tourists to visit this destination?

Totally Totally
Disagree Agree
O ® ® ® ® ®
Age:
[ Below 20 40-50
20-30 50-60
| 30-40 Above 60
Host work:
Front office employee Tour guide
Restaurant employee Transport employee
Sales person in a shop Accommodation service
worker
Entertainment worker Professional Management
Tourism | Other services workers
' marketing/Travel ‘
agent
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14.

15.

16.

Saya mengharapkan lebih ramai pelancong akan melawat pulau ini?

Tak Setuju
Langsung
) ® ® @ ®
Umur:
Di bawah 20 40-50
20-30 50-60
30-40 Di atas 60 B

" Jenis pekerjaan anda:

Benar-
benar
Setuju

Pekerja di “front-desk” Pemandu pelancong
Pekerja restoran Pekerja pengangkutan
I Jurujual di kedai Pekerja di tempat penginapan
| Pekerja hiburan Pekerja profesional dalam bidang
| pengurusan
Ejen Pekerja dalam perkhidmatan lain
pelancongan/pemasaran

Host survey
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16.

17.

18.

Age:
Below 20 30-40 50-60
20-30 40-50 Above 60
Purpose of travel:
Vacation Business
Visiting friends/family Other

Are you on a package tour that provides a tour guide?

D Yes

DNO

Tourist survey

333



APPENDIX A7: QUESTIONNAIRE-TOURIST (CHINESE)

334








http://fi.mil



















16.

17.

18.

Fig
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Capable 24557 247.44 0.16 | 0.874 291.63 249.58 -3.37 | 0.001** 291.00 | 246.74 -3.56 | 0.000%**
Cheerful 25132 241.60 -0.83 | 0.405 297.38 244.65 426 | 0.000%** | 290.09 | 247.50 3.45 | 0.001**
Clean 284.28 208.10 626 | 0.000%** | 302.36 240.37 491 | 0.000%** [253.76 | 278.18 -1.91 | 0.056
Courageous 238.09 255.04 14l | 0.159 279.82 259.71 -1.60 | 0.110 287.60 | 249.61 3.02 | 0.002%x
Forgiving 240.55 252.55 -1.00 | 0318 272.96 265.60 0.59 | 0.553 27793 | 257.77 -L6l | 0.107
Helpful 242.53 250.53 -0.67 | 0.503 275.85 263.12 102 | 0.310 27890 | 256.95 177 | 0.077
Honest 230.24 263.02 278 | 0.005** | 259.01 277.57 150 | 0.134 276.46 | 259.01 143 | 0.153
Imaginative 258.33 234.48 -1.97 | 0.049% 291.47 249.72 328 | 0.001** 275.53 | 259.80 124 | 0215
Independent 250.92 242.00 -0.74 | 0.458 278.05 261.23 135 | 0.178 27073 | 263.85 055 | 0.582
Logical 267.47 225.18 350 | 0.000%** | 305.92 237.32 541 | 0.000%%* | 279.64 | 256.33 -1.85 | 0.065
Loving 231.56 261.69 -2.55 | 0.011% 278.25 261.06 1,40 | 0.162 293.69 | 244.47 398 | 0.000%*x
Obedient 275.76 216.76 -483 | 0.000%*%* | 292.64 24872 345 | 0.001** 25579 | 276.47 -1.62 | 0.106
Polite 239.45 25367 | -121 | 0.227 293.10 24832 3.62 | 0.000%** | 29879 | 240.16 472 | 0.000%%
Responsible 24780 24518 | -023 | 0.820 287.30 253.30 281 | 0.005** 28322 | 253.30 245 | 0.014*
Self-controlled 269.61 22301 | -3.90 | 0.000%* | 300.63 24186 471 [ 0.000%** | 270.11 26437 <046 | 0.649
*p<0.05 **p<0.01 *xxp<0,001
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Neatly dressed when | 248.32 256,06 | -0.62 | 0.538 25475 | 227.17 -2.27 0.023* 285.37 | 193.94 -7.45 0.000%*x* 30540 | 225.36 -6.23 0.000%*x*
with others

Conform to the rules | 272.04 23583 | -2.95 0.003** 288.78 | 195.33 -7.71 0.000*** | 272,26 | 206.40 -5.51 0.000*** 329.42 | 206.07 -9.72 0.000%*x*
of etiquette

Conform to the 251,20 253.61 | -0.19 | 0.850 240.64 | 240.37 -0.02 0.983 265.03 | 213.28 -4,19 0.000%*x* 285.12 | 241.64 -3.35 0.001**
status of others

Swear in front 218,12 281.83 | -5.51 0.000*** | 177,18 | 299.73 -10.25 | 0.000%** | 201.71 | 273.48 |[-6.29 0.000*** 197.49 | 311.98 -9.18 0.000***
others

Avoid making fun 251.35 253.48 | -0.17 | 0.867 242,06 | 239.04 -0.24 0.808 24479 | 232.52 -0.99 0.322 271.75 | 252.37 -1.49 0.138

of others

Avoid argument 265.51 241.40 | -1.91 0.056 270.39 | 212.54 -4.68 0.000*** | 279,55 | 199.47 -6.49 0.000%** 329.12 | 206.31 -9.43 0.000%**
Avoid complaining 257.77 248,01 | -0.77 | 0.439 255.82 | 226.17 -2.40 0.016* 263.88 | 214,37 -4.03 0.000%** 302.57 | 227.63 -5.80 0.000***
Avoid embarrassing | 261.13 245.14 | -1.27 | 0.204 268.15 | 214.64 -4.36 0.000%** | 28223 | 196.92 -6.92 0,000%** 318.78 | 214.62 -8.03 0.000%**
yourself and others

Have a sense of 242,97 260.63 | -1.40 | 0.163 250.14 | 231.48 -1.52 0.129 274,87 | 203.92 -5.76 0.000**x* 297.23 | 231.91 -5.05 0,000%*x*
shame

Ask for others help 251.42 25342 | -0.16 | 0.875 216,74 | 262.73 -3.72 0.000%** | 22941 | 247.15 -1.45 0.148 230.88 | 285,18 -4.21 0.000%**
Ask others for 251.96 252,96 | -0.08 0.937 216.72 | 262.74 -3.74 0.000*** | 21345 | 262.32 -4.00 0.000%*x* 221.52 | 292,69 -5.53 0.000%**
personal advice

Ask personal 226.68 274,52 | -3.77 | 0.000%** | 184.64 | 292.75 -8.72 0.000*** 190.73 | 283.92 -7.56 0.000*** 187.81 | 319.75 -10.16 | 0.000%**
questions of others

Respect others’ 243.96 259.78 | -1.27 | 0.205 240.42 | 240.58 -0.01 0.989 219.06 | 256.99 -3.16 0.002** 241.95 | 276.29 -2.73 0.006**
privacy

Show interest in 240,91 262.38 | -1.70 | 0.089 226.50 | 253.60 -2.21 0.027* 189.09 | 285.48 -7.90 0.000*** 213.38 | 299.23 -6.70 0.000**x*
others

Show respect to 257.20 248.49 | -0.71 0.480 264,75 | 217.82 -3.88 0.000*** | 238.70 | 238.31 -0.03 0.974 268.33 | 255.12 -1.05 0.293
others

Show affection to 236.65 266.02 | -2.32 | 0.020% 223.04 | 256.83 -2.75 0.006** 228,94 | 247.59 -1.53 0.127 240.79 | 277.22 -2.84 0.005**
others

Show emotion in 217.13 282.67 | -5.19 | 0.000%** | 191.66 | 286.19 -7.66 0.000*** 162.09 | 322.15 -12.07 | 0.000*** 172.19 | 332.30 -12.33 | 0.000***
front others

Talk about sensitive | 243.19 260.44 | -1.36 | v.1/3 215.85 | 263.56 -3.86 0.000%** 182,95 | 291.32 -8.75 0.000*** 195.23 | 313.80 -9.10 0.000%***
issues

*p<0.05 *¥*p<0.u1 **¥n<0.001
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Show respect to others 28101 [23801 [-342 [0001** [253.95 |263.57 078 0435 |283.19 [27894 -033 10743
Show affection to others 25823 [ 26299 | -038 |0.708 | 26346 | 252.97 0830409 | 27749 | 28430 20.52__| 0.606
Show emotion in front others 243.06 [ 279.63 | -2.86 | 0.004** | 206.65 | 316.30 -8.57 | 0.000%** | 221.89 | 336.64 -8.62_| 0.000%*x
Talk about sensitive issues 24447 [ 278.08 | 261 | 0.009%* | 209.08 | 313.59 811 [ 0.000%%* | 22222 | 336.33 -8.50 | 0.000%**
*p<0.05 **p<0.01 *%p<0.001
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Show affection to others 25391 [ 238.97 [-1.21 0.225 267.71 270.11 0.19 | 0.852 257.07 | 275.38 -1.43 0.154
Show emotion in front others 209.50 | 284.11 | -6.00 0.000%** | 227.80 | 304.35 -5.80 | 0.000%** | 27026 | 264.25 -0.47 0.640
Talk about sensitive issues 210.17 | 28343 | -5.83 0.000%** | 22565 | 306.20 6.12 | 0.000%** | 26635 | 267.55 -0.09 0.927
*p<0.05 **p<0.01 *x%p<0.001
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Opportunities to

experience host/tourist

culture

100.11

130.53

-3.53

0.000%%**

92.99

132,73

-4.69

0.000%*x*

87.50

129.91

-5.11

0.000***

111.58

148.25

-3.94

0.000%*x

Opportunities to
socialize with
host/tourist

92.44

137.09

5.15

0.000%*x*

82.0

142.54

-7.10

0.000%**

79.31

137.88

-7.02

0.000%**

98.07

157.35

-6.34

0.000**x

*p<0.05

**p<0.01

*xxp<0.001
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Opportunities to see 108.68 | 123.19 [ -1.70 [ 0.032 | 103.89 | 123.01 | -2.32 | 0.021* 10029 | 117.48 | -2.10 [ 0.036* 131.44 | 134.89 -0.37 | 0.709
wildlife

Shopping opportunities | 113.66 | 118.93 | -0.61 | 0.540 | 114.12 | 113.90 | -0.03 | 0.979 13965 | 79.18 | -7.28 | 0.000%** | 179.36 | 102.64 -8.15 | 0.000%**
*p<0.05 **p<0.01 *4%p<0.001
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crowded tourism places

Add to pollution 112.22 157.15 | -4.81 | 0.000*** | 104.56 148.92 -4.95 | 0.000*** | 104.13 154.13 -5.50 | 0.000%** | 96.54 158.25 -6.85 | 0.000%**
Destroyed natural 117.02 153.06 | -3.84 | 0.000*** | 105.37 148.12 -4.76 | 0.000%** | 119,32 139.96 -2.28 | 0.023* 106.57 | 148.60 -4.67 | 0.000%**
environment

*p<0.05 **n<(.01 ***n<0.001
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Offer individualize | 98.62 168.71 -7.53 0.000*** | 9505 158.20 -7.05 | 0.000%** 110.07 148.59 -4.32 0.000*** 101.74 153.25 -5.80 0.000%**
attention :

Know their culture 137.09 136.00 -0.12 0.906 127.14 | 126.86 -0.03 | 0.975 158.23 103.67 -6.02 0.000*** 153.03 103.93 -5.48 0.000***
Speak their 91.66 174.63 -8.87 0.000*** | 88.05 165.04 -8.55 | 0.000%** | 98.9] 159.00 -6.65 0.000*** | 88,79 165.70 -8.53 0.000**x*
language ’

Opportunities to 95.77 171.13 -8.12 0.000*** | 95,60 157.66 -6.95 | 0,000%** | 91,79 165.64 -8.19 0.000*** | 9826 156.60 -6.52 0.000%**
experience

host/tourist culture

Opportunities to 90.54 175.58 -9.09 0.000*** | 87.44 165.64 -8.68 | 0.000%** | 90.49 166.85 -8.37 0.000*** | 9372 160.96 -7.47 0.000%**
socialize with

host/tourist

*p<0.05 **p<0.01 **¥n<0.001
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activities i 0.539
24 130.66 0.61 .

Opportunity to see 128.73 143.11 -1.57 0.117 120.28 133.56 | -1.51 0.132 130.65 129.39 -0.14 0.887 125

Shopping 128.53 143.28 -1.63 0.103 129.13 124.92 | -0.48 0.632 157.72 104.33 -5.90 0.000*** | 157.48 9.6

opportunities

*p<0.05 **p<0.01 *E¥p<0.001
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