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year he went back to Malta because “I decided that Australia wasn’t for me”. He left his
family behind. Eventually, his wife persuaded him to give it another try and he came back
to stay. Table 3.1 shows that almost half the number of the Maltese broadcasters have

been residing in Australia for almost the last four decades.

Table 3.1: Length of time residing in Australia

Number of years Number of broadcasters
1-9 1

10-19
20 -29
30-39
40 -49

Nl wlv

ii) Gender

Similar to the mainstream media, the majority of Maltese broadcasters are men
(Table 3.2). Radios 3CR and 3ZZZ are all-male while female broadcasters exceed males
only on WRB. The majority of women broadcasters have a role as “contributors”, coming
in to do special “spots”. There is a significant imbalance the number of male and female
broadcasters on the public service station 3EA, made more so by the fact that the only

female there has duties as an occasional “contributor’.

Table 3.2: Gender break-down

Males Females

| ALL STATIONS 9 6 |
3EA 3 1
3CR 1 )
3RIM = !
3WRB 1 d
3Z7Z y
iii) Age

Table 3.3 shows that the highest percentage of broadcasters are 60 years or over;
the lowest percentage belong to the youngest age group. The average age of the

broadcasters is 54 years: 11 out of the 15 broadcasters who made up the sample
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Since this list of contents is prescribed in an official training publication by

PBAA, it might be useful to assume its features as a “sanctioned” benchmark for the

formulation of a variety of ethnic programming. To what extent are the Maltese

broadcasters conforming to this “official” prescription of cultural production? What are

they domg differently? Taking a closer look at the content which is going to air will

generate a tentative mapping of the terrain covered by the Maltese broadcasters with their

radio production. After analysing this content, one would be able to compare the work of

these broadcasters against the PBAA benchmark and may be able to understand how the

Maltese broadcasters conceptualise their programs’ content according to their “private”

perceptions of how best to preserve their community’s (and their own) cultural identity.

Table 3.6: Percentage of total sample airtime (28.7 hours) by content segments

Contents : = 3 ey
S =172 minutes | * - of total sample.girtime -
Opening/Closing Signature Tunes 5
Radio Talk 12
News (inc. weather reports) 75
Commentary on the News (Australian) 15
Commentary on Community Affairs 0.4
Community Announcements 7
Sports 2
Music 33
Maltese Literature 7
Maltese History 6
Religion 2
Talkback 3
Studio Interviews 5
Education 0.4
Profiles 0.3
Sponsors’ Messages 4
Station Promos 1
Folk Features 0.5
Information for the Aged 04
Hello’s from Listeners 1
Cooking, Health & Household Hints 3

Perhaps, before examining a detailed content analysis for each station, it would be

appropriate to map out the various broad “dimensions” of content contained in the sample
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generously to “go back home” and very little to go where the community in Melbourne

congregates to work, play and pray. This observation is reminiscent of the critique which

from time to time is launched at SBS television accusing it of indulging in “importing”

multilingual material from the “homelands” and of “breaking its neck...to secure

agreements with overseas companies to directly telecast their programs to Australia at

the commercial PAID TELEVISION FEE” (Zangalis, 1994:2), rather than producing

Australian made multicultural and multilingual programs.

Table 3.7: Overview of 3EA program segments

n = 16877 sec. or 281 min.

Content: =~ = ="~ |- Duration (inminutes). | %
Opening/Closing Signature Tunes 7 3
Radio Talk

(presentation/chat/humour/anchoring/time checks) 333 12
News (inc. weather reports) 66.2 24
Commentary on the News (Australian) 12.2 4
Commentary on Community Affairs - -
Community Announcements 173 6
Sports 18.7 7
Music 56.5 20
Maltese Literature 42.7 15
Maltese History S -
Religion 11.8 4
Talkback 8.7 3
Studio Interviews - 5
Education 6.6 2
Profiles .

Sponsors’ Messages

Station Promos

Folk Features

Information for the Aged

Hello’s from Listeners

Cooking, Health & Household Hints

A closer examination of some of the more important content categories on 3EA

gives further indication of these general findings. When 20 per cent of the total broadcast

time in the sample is music (Table 3.7), one could argue that music is, as in the case of

some mainstream radio, the mainstay of Maltese radio production on 3EA. Table 3.8a

breaks down 3EA’s musical segment into a set of general types of music.
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the faith by a substantial portion of the community and the strong opinion many people

have that Catholicism and Catholic values are central to the Maltese community’s

cultural identity.

The cultural production by 3EA’s Maltese broadcasters seems to be structured
around an institutional framework which might be constraining the conceptual breadth of
the programs they produce. Despite the resources available at 3EA, on the basis of this
content analysis, it may be argued that the commitment of ethnic radio to communicate
the genuine voice of the strength in Australia’s cultural diversity by creative means that
meet community needs and aspirations with a strong sense of vitality, seems, in the case

of Maltese programming, to be subsumed by a stronger sense of institutional values and

exigencies.

ii) The community stations

3CR

Table 3.11: Overview of 3CR program segment n = 7200 seconds
Content” - - - o © . Duration (inminutes) | . - % =

Opening/Closing Signature Tunes 7 6

Radio Talk
(prcsentation/chat’/humour/anchoring/time checks) 4 35

News (inc. weather reports) 8 7

Commentary on the News (Australian) i -

Commentary on Community Affairs E i

Community Announcements 3 25

Sports - -
Music 64 53
Maltese Literature - -
Maltese History 34 28
Religion - -
Talkback - -
Studio Interviews - -

Education
Profiles - R

Sponsors’ Messages

Station Promos

Folk Features
Information for the Aged
Hella’< from Listeners
Cooking, Health & Household Hints : >
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The Ma%l_tese program on CR goes to air once weekly on Tuesdays between 7.30
pm and 8.30 pm. The show is presented by a single veteran broadcaster in charge of the
entire program. Most “talk” gravitates towards what might be described as a type of
public relations exercise for the Maltese labour movement and the Malta Labour Party,
currently the party in opposition. For example, in the two hour sample, the Labour’s
position on Malta’s full membership in the European Community and the “imposition” of
Value Added Tax on the Maltese people by the present government were the subject of
extensive monologue. The CR broadcaster’s style of presentation is stern and intense and
his Maltese language is basic and direct. In Malta, his “accent” would be perceived as
“rural” rather than “urban”. There is no mention in the sample broadcasts of sports

activities or appraisals or announcements of any cultural events.

le J.12a; SURN musival couicui = a n
Talent Local Maltese| Total
General types of music from Malta Talent %
Brass Bands (traditional Maltese ‘marches’) 24% 7% 31
Folk music and song 17% 3% 20
‘Modern’ themes (‘pop’ with NO nostalgic connotation) 2% 1% 3
Nostalgia (celebrating homeland beauty, traditions and customs) 23% 2% 25
Migrant specific (themes of migration: separation, homecoming etc) 20% 1% 21
Humorous > - -
Musical theatre - - -

: comedy - - -

: drama - 5 i
Religious themes = B -
Maltese singers (English numbers) - B -
International (light) = - -
Table 3.12b: 3CR music content: community based/import

Source %
‘Imported’ talent from Malta: 86
Local (Maltese-Australian) talent: 14
International -

As can be seen from Table 3.12a, only three per cent of the musical content is

dedicated to a modern musical idiom. Brass band playing features regularly and
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the broadcaster old records to play on the program. There was an instance in one of the

sample programs when the broadcaster thanked these listeners and stated that she did not

mind the records they gave her being old because “these are the ones that we remember

and that we mostly enjoy hearing”

Table 3.13: Overview of 3RIM program segment

n= 7200 seconds

Content:: - Duration (in:minutes)
Opening/Closing Signature Tunes 9.6 8
Radio Talk

(presentation/chat/humour/anchoring/time checks) 24 2
News (inc. weather reports) 144 12
Commentary on the News (Australian) = S
Commentary on Community Affairs - =
Community Announcements 10.8 9
Sports - 8
Music 46.9 39
Maltese Literature 2.2 2
Maltese History 13.7 11
Religion - -
Talkback - -
Studio Interviews 11 9
Education - =
Profiles - n
Sponsors’ Messages 2 2
Station Promos - -
Folk Features e -
Information for the Aged 5 =
Hello’s from Listeners - -
Cooking, Health & Household Hints 7 6

Unlike some of the other Maltese programs, there is a total absence of folkloric

bands and folk music and singing from the sample (Table 3.14a) while nostalgic material

makes up a significant portion of the total musical airtime. It is important to note that the

musical selection of this sample features no compositions by local Maltese-Australian

talent. All songs and instrumentals are “imported” from Malta (Table 3.14b). This may be

indicative of the marginalised position of the outer suburb based broadcasters from the

“centre” of Melbourne where all the Maltese-Australian musical action takes place. But it

may also be the articulation of a particular cultural perception. The music used in the
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program seems to be shaped by a vision of “bringing back” to their migrant listeners a
Malta “as we know it” and the “voices that we remember so dearly”. Locally produced

musical material may not be perceived as a comfortable “fit” in this particular vision.

Mabkla ? 1 4. PTRYRA
MW! Lyuien

n =2873 seeonds
i Talent Local Maltese|, Total

General types of music from Malta Talent %

Brass Bands (traditional Maltese ‘marches’) - - -

Folk music and song - - -
‘Modern’ themes (‘pop’ with NO nostalgic connotation) 69% - 69
Nostalgia (celebrating homeland beauty, traditions and customs) 31% - 31
Migrant specific (themes of migration: separation, homecoming etc) - = -
Humorous

Musical theatre

: comedy

> drama

Religious themes

Maltese singers (English numbers)

International (light) = - -
Table 3.14b: music content; community ba

Source %

‘Imported’ talent from Malta: 100

Local (Maltese-Australian) talent: -

International -

News occupies the second highest percentage of 3RIM’s program content. The
news bulletin is approximately six minutes and features an average of between four to six
stories. The average duration per story is 1 minute 40 seconds. Like CR, this station only
broadcasts news from Malta. However, there is no evidence of a direct ideological slant
in the way the news bulletins are assembled. In the sample broadcasts, political stories
occupy almost half the news duration, followed by news about the Maltese economy. The
rest of the news consists of stories about cultural events and loss of (Maltese) life mainly
owing to traffic accidents. The news reader, the male host of the program, seems to finds
it difficult to deal with the language in which the news items are reported. Mistakes and

long, unnecessary pauses around syntactic and semantic elements of the language indicate
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studio interviews, reads fragments of Maltese history, presents information for the aged

and narrates risque jokes - rather surprisingly, given the general tenor of this program.

WRB overview of program segments

i

n = 36000 sec. or 600 min.

mx\‘?ogfri‘.‘-\f’m

Opening/Closing Signature Tunes 274 5
Radio Talk

(presentation/chat/humour/anchoring/time checks) 96.4 16
News (inc. weather reports) 25 4

Commentary on the News (Australian)
Commentary on Community Affairs -

Community Announcements 51.8 9
Sports % =
Music 1754 29
Maltese Literature 534 9
Maltese History 26.5 4
Religion 174 3
Talkback -

Studio Interviews 255 3
Education - -
Profiles - -
Sponsors’ Messages 44.7 8
Station Promos 72

Folk Features - -

Information for the Aged 6.5 1
Hello’s from Listeners 21.1 4
Cooking, Health & Household Hints 21.6 4

Table 3.15 shows that music and chatting occupy more than half the broadcast
time (55 per cent) and this emphasis is consistent in both Maltese programs on WRB.
Maltese history and popular literature readings feature on both these shows. Readings
range from popular romantic novels and profiles of Maltese localities to patriotic poetry
and religious anecdotes about saints’ lives and their miraculous intervention in times of

need throughout the history of Malta.

As in the case of 3CR and 3RIM, the majority of musical numbers played on the
two WRB shows is older material which would be familiar with people who emigrated to
Australia in the 1950s and 1960s. The very low percentage of contemporary numbers are
from recently produced CDs by Maltese talent in Malta. Similar to other Maltese

programming, except 3ZZZ, the sources of 3WRB’s musical material seem to be

65



“imported” music from Malta rather than Maltese material produced in Australia (see
Table 3.16b).

Table 3.16a: 3SWRR musical content n = 10524 seconds (of musical content)
Talent Local Maltese| Total

General types of music from Malta Talent %

Brass Bands (traditional Maltese ‘marches’) 3% 4% 7

Folk music and song 5% 6% 11
‘Modern’ themes (‘pop’ with NO nostalgic connotation) 28% 10% 38
Nostalgia (celebrating homeland beauty, traditions and customs) 17% 2% 19
Migrant specific (themes of migration: separation, homecoming etc) 4% 10% 14
Humorous - B Z
Musical theatre - - -

: comedy - - -

: drama = - -
Religious themes 9% 2% 11
Maltese singers (English numbers) - - -
International (light) - - -

le : 3SWRB music content: communit ed/im

Source %
‘Imported’ talent from Malta: 69
Local (Maltese-Australian) talent: 31
International =

News is only included in the two-hour show format. Bulletins are signature tuned
by the theme from the film “2001 Space Odyssey” - evidence, perhaps, of the “urgent”,
“dramatic” and “apocalyptic” nature of “news” as perceived by the broadcasters who
compile it. News makes up only four per cent of sampled airtime. Table 3.15 also shows
that the time allotted to news is less than that given to items like sponsors’ messages and
community announcements: news time is equivalent to the time given to “Cooking,
health and household hints” and “Hello’s from listeners™; it is even less than the time
taken up by opening and closing music. However, in spite of this minimisation, closer
scrutiny indicates that there is a conscious attempt to “globalise” the news bulletin by
bringing in what are perceived as important stories from around the world. These
“important” stories seem to be based entirely on reportage of “official” news which the

broadcasters would have gathered from the week’s Australian mainstream media.
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A fourth broadcaster produces a more conventional sounding radio show which works to
a strict format. Interestingly, this broadcaster spent many years working at 3EA in the
past, and may have imported this station’s “culture” to community radio. His program is
the only Maltese show on 3ZZZ that features a news bulletin. Another distinguishing
feature of this program is the serialised reading of Maltese popular literature. The
readings in the sample were from a social history of Malta that narrated nostalgic
moments when the homeland had to shed old traditions in its quest to become a modern
nation. The fifth 3ZZZ broadcaster seems to be the most adventurous among all the
broadcasters whose work was included in the entire sample. The main feature in one of
the sample broadcasts was a studio discussion with a Maltese homosexual who talked
about the Tasmanian position about homosexuality from a legal perspective. This was
followed by a talkback session. The other sample broadcast’s main feature was an
interview with the writer and artistic director of an original Maltese musical theatre piece
followed by a generous selection of songs from the musical. The presentation and the
ideas that characterise this show’s broadcaster can be considered as unique in the context
of the overall sample broadcasts of this study.

Table 3:17: 3ZZZ overview of program segments n = 36000 sec. or 600 min.
Content: 551 .| Duration(in minutes)

Opening/Closing Signature Tunes 36 6
Radio Talk

(presentation/chat/humour/anchoring/time checks) 96 16
News (inc. weather reports) 15 25
Commentary on the News (Australian) - -
Commentary on Community Affairs 6 1
Community Announcements 39 6.5
Sports 10

Music 218 36
Maltese Literature 26 4
Maltese History 23 4
Religion 5 1
Talkback 34 6
Studio Interviews 53 9
Education - s
Profiles S 0.5
Sponsors’ Messages 15 25
Station Promos 11 2
Folk Features 8 1

Information for the Aged - _
Hello’s from Listeners = 5
Cooking, Health & Household Hints - N
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songs” from the 1960s, 1970s and 1980s. Most contemporary “pop” which stylistically is

firmly embedded in the modern genre of the European “pop song”, is played on 3EA.

Table 3.19a: Overall music content n = SHE min
e MUSC el e £ b
A ettt ML BRI RS Xessise ks s B frdidifoint
Brass Bands (traditional Maltese ‘marches’) 4 I - 2 5 12
Folk music and song 2 - - 3 7 12
‘Modern’ themes (‘pop’) (with no nostalgic connotation) 05 7 55 12 13 38
Nostalgia (celebrating homeland beauty, traditions and customs) | 3 1 3 6 2 15
Migrant specific (themes of migration: separation, homecoming)| 2.5 05 - 5 ! 9
Humorous - - - - 2 2
Musical theatre - - - - 5 5
:comedy - - - - A =
:drama - - - = 4 B
Religious themes - - - 3 1 4
Maltese singers - English numbers - - - - 2.5 25
International (light) - - - - 0.5 0.5

In one sense, the “golden oldies”, although thematically not directly “celebrating
homeland beauty, traditions and customs” (see tables related to music content
breakdown), may have intrinsic nostalgic qualities which, from the analysis of their radio
talk, the broadcasters generally seem to consider particularly appealing to their audience.
A high proportion of “pop” of a specific nostalgic “timbre” is played on all the radio
stations. Apart from the “serenading” about the natural beauty of Malta, its great history
and its heroic people, this music tends to contain themes to do with the migrant’s
uprooting from the native culture and the opportunities for a better life Australia has
provided. However, when the programs use what is very traditional homeland music -

like folk instrumentals - this is only used as incidental music.

1 : Over i 2 nj ed/im
Source %
‘Imported’ talent from Malta: 65
Local (Maltese-Australian) talent: 35
International -
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