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1. Introduction

The United Nations labelled the earthquakes that struck Tiirkiye and
Syria in 2023 as the most significant catastrophe of the century for the
Middle East (Reuters, 2023). NATO’s Secretary General Jens Stoltenberg
tweeted “full solidarity” and the global community rallied to support
these two suffering countries. T-Mobile and A&A waived fees for calls to
the region. FedEx and Coca-Cola pledged support for recovery efforts
(CCc, 2023) and, worldwide, citizens swiftly responded to support the
crisis (FTC, 2023; The New Arab, 2023).

These actions may be explained by place solidarity, or “an individual’s
compassion and sympathy with a place, resulting from an observation of
relative suffering”, which was first employed to examine tourists’ attitudes
toward Ukraine’s suffering during the war between Ukraine and Russia
(Josiassen, Kock, & Assaf, 2022). It has been identified as key factor in
understanding tourists’ behaviours and attitudes toward a suffering place
and vital to understanding tourist behavior in response to global crises.
Building upon the burgeoning place solidarity literature, this research is
focused on Tiirkiye. This work echoes the findings of Josiassen, Kock,
Assaf, and Berbekova (2023), where affinity was identified as a facilitating
factor to forming solidarity, suggesting that positive attitudes toward a
nation influence tourist behaviours and perceptions.

* Corresponding author.

1.1. Place solidarity research model

Place solidarity expands traditional theories on solidarity (Dur-
kheim, 1984; Marx, 1964) and help-giving behaviours (Levine, Prosser,
Evans, & Reicher, 2005). It reflects the idea that solidarity can emerge in
response to events affecting any defined geographical or socio-cultural
‘place’, such as cities like New York during 9-11, or regions struck by
natural disasters. Solidarity relates to favouritism and attitudes borne
from group affiliation (Hogg & Smith, 2007), spans a personal-inclusive
spectrum (Brewer & Gardner, 1996), and may be contextually influ-
enced (Turner & Rojek, 2001). When confronted with significant
distress, individuals can see themselves connected to impacted groups.
This empathetic connection can be a powerful driver of solidarity,
stimulate the motivation to persuade others, and drive advocacy
through an instrumental bias reliant on group cooperation (Scheepers,
Spears, Doosje, & Manstead, 2006).

Inspired by Josiassen et al. (2022), the Place Solidarity Research
Model (Fig. 1) consists of seven outcomes: intent to visit, resident hos-
pitality, philanthropic tourism engagement, recommendation in-
tentions, impact distance preference, donations, and actual solidarity
actions. For impact distance preference, we suggest a bidirectional hy-
pothesis. Place solidarity may prompt tourists to visit affected
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Fig. 1. The place solidarity research model: results.

destinations and support residents or deter them out of respect for res-
idents, recovery efforts, or a belief in more effective distant support
while acknowledging potential local risks. Here, we focus on whether
place solidarity has a positive or negative effect on the willingness
constructs.

Impressions of others are formed using perceptions of warmth and
competence (Fiske, Cuddy, & Glick, 2007). Perceptions of warmth and
competence are also used in the formation of impressions of government
agencies (Kervyn, Bergsieker, & Fiske, 2012; Laustsen & Bor, 2017).
Friehs et al. (2022) suggest that the warmth and competence of gov-
ernments can play a critical role in human behavior. Our nomological
model includes three antecedents relating to perceptions of the Turkish
authorities: warmth (i.e., friendly/hostile); competence (i.e., capability
of enacting its intentions); and broad-scope trust (BSP). We propose that
higher levels of trust are associated with increased place solidarity,
through the mechanism of Social Exchange Theory (Ap, 1992).

2. Methods and results

Data (n = 321) were collected on the Mturk platform in March 2023
from a sample of U.K. residents (i.e. outsiders/potential tourists)
resembling the population. After data cleaning, the final sample was n =
314. The psychometric properties of the questionnaire scales showed
good reliability, convergent and discriminant validity (See Table 1). We
analysed the unmodified measurement model using AMOS 28 - goodness
of fit indices: y2/df = 2.193; CFI = 0.945; RMSEA = 0.062; SRMR =
0.040. The structural model is presented in Fig. 1. Men exhibited higher
place solidarity (M = 5.51 vs. 5.11, SD = 0.96 vs. 1.39, t(312) = 2.75, p
=.006) and latent trust scores (M = 4.31 vs. 3.74, SD = 1.35vs. 1.55, t
(312) = 3.28, p = .001) than women. Neither place solidarity or trust
differed across age or education.

3. Discussion

This study demonstrates the significance of place solidarity in un-
derstanding tourism-related behaviours and solidarity tourism (see,
Higgins-Desbiolles, 2022; Nautiyal & Polus, 2022) as well as the value of
investigating place solidarity in relation to natural disasters. Our anal-
ysis reveals a significant and positive effect of perceptions of the Turkish
government’s warmth and competence on place solidarity suggesting
that respondents may demonstrate stronger solidarity when they believe
that the recovery intentions of local authorities are genuine and there is
the ability to act on them. An unexpected finding, which challenges the
assumption that more positive predispositions lead to approach ten-
dencies, is that respondents exhibiting higher levels of place solidarity
were less inclined to stay close to impacted areas when compared with
respondents with lower levels of solidarity. These findings suggest that a
nuanced approach to solidarity, emphasizing diverse forms of support
beyond physical presence, can enhance disaster recovery strategies by
tailoring communications, encouraging remote assistance, and fostering
community resilience. A comparative study on Syria, also impacted by
the earthquakes, would be useful, as would other places impacted by
other types of disasters. A promising area for future exploration is
ecological crises, like endangered habitats or threatened reefs, to extend
our understanding beyond human-centered suffering.
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Table 1
Construct measures used in the nomological model.
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Constructs/Items Factor Loadings ~ CR AVE
1. Place solidarity (Josiassen et al., 2022) 0.95 0.69
1. We should support the suffering Turkish people financially. 0.80

2. I have a feeling of solidarity with the Turkish people. 0.81

3. Each of us can play a positive role in alleviating the consequences of the earthquake in Tiirkiye. 0.78

4. We should unite with the Turkish people in the face of the earthquake. 0.86

5. It is our common responsibility to help the Turkish people. 0.85

6. Tiirkiye is having a hard time, which was not self-inflicted; hence, we should help. 0.80

7. We should show solidarity with the Turkish people. 0.89

8. I want to show my commitment to helping the Turkish people. 0.88

2*, Warmth Perceptions 0.95 0.77
1. Good-natured. 0.84

2. Cooperative. 0.86

3. Likable. 0.84

4. Honest. 0.91

5. Trustworthy. 0.91

6. Well-intentioned. 0.90

3*. Competence Perceptions 0.91 0.67
1. Capable. 0.89

2. Cooperative. 0.93

3. Efficient. 0.88

4. Influential. 0.74

5. Persistent 0.62

*Friehs, Kotzur, et al., 2022

4. Broad-scope Trust (Grimmelikhuijsen & Knies, 2017) 0.96 0.92
Benevolence

1. If citizens need help, the Turkish government will do its best to help them. 0.85

2. The Turkish government acts in the interest of citizens. 0.95

3. The Turkish government is genuinely interested in the well-being of citizens. 0.93

Intention

1. The Turkish government approaches citizens in a sincere way. 0.92

2. The Turkish government is sincere. 0.97

3. The Turkish government is honest. 0.95

5. Willingness to Recommend Tiirkiye (Arnett, German, & Hunt, 2003) 095 0.85
1. I will bring up Tiirkiye in a positive way in conversations about holiday destinations. 0.93

2. In social situations, I intend to speak favourably about Tiirkiye as a tourist destination. 0.93

3. I will recommend Tiirkiye as a tourist destination to other people when asked. 0.92

6**. Willingness to visit Tiirkiye

1. When possible, I would consider visiting Tiirkiye as a tourist.
7**, Resident Hospitality Toward Turkish Visitors

1. T will be extra helpful to Turkish tourists in my home country.
8**, Willingness to Engage in Philantourism

1. I am willing to rent an AirBnB in Tiirkiye and not make use of it to offer financial support. -

9**, Impact Distance Preference

1. If 1 visit Tiirkiye in the future, I would prefer to stay far away from the area that was hit by the recent earthquake. -

10**. Willingness to Donate

1. I am willing to donate to Tiirkiye.

(** Josiassen et al., 2022)

10. Actual Behaviours (Klein, Ettenson, & Morris, 1998)

1. Asking whether respondents already have spread positive WOM about Tiirkiye, bought more Turkish products, and donated money to Tiirkiye. =~ —

Declaration of competing interest

The authors declare that they have no known competing financial
interests or personal relationships that could have appeared to influence
the work reported in this paper.

References

Ap, J. (1992). Residents’ perceptions on tourism impacts. Annals of Tourism Research, 19
(4), 665-690.

Arnett, D. B., German, S. D., & Hunt, S. D. (2003). The identity salience model of
relationship marketing success: The case of nonprofit marketing. Journal of
Marketing, 67(2), 89-105.

Brewer, M. B., & Gardner, W. (1996). Who is this* we”? Levels of collective identity and
self representations. Journal of Personality and Social Psychology, 71(1), 83.

CCC (09-02-2023), accessed on 12-02 https://ccc.be.edu/content/ccc/blog-home/2023/
02/companies-respond-earthquake-turkey-syria.html, (2023).

Durkheim, E. (1984). In W. D. Halls (Ed.), The division of labour in society. New York:
Palgrave. Trans.

Fiske, S. T., Cuddy, A. J., & Glick, P. (2007). Universal dimensions of social cognition:
Warmth and competence. Trends in Cognitive Sciences, 11(2), 77-83.

Friehs, M. T., Bracegirdle, C., Reimer, N. K., Wolfer, R., Schmidt, P., Wagner, U., &
Hewstone, M. (2022). The between-person and within-person effects of intergroup

contact on outgroup attitudes: A multi-context examination. Social psychological
and personalit. Science, 15(2), 125-141, 19485506231153017.

Friehs, M. T., Kotzur, P. F., Kraus, C., Schemmerling, M., Herzig, J. A., Stanciu, A., ...
Yzerbyt, V. (2022). Warmth and competence perceptions of key protagonists are
associated with containment measures during the COVID-19 pandemic: Evidence
from 35 countries. Scientific Reports, 12(1), 21277.

FTC (08-02-2023). Accessed on 11-02 https://consumer.ftc.gov/consumer-alerts/2023/
02/donating-help-after-earthquakes-turkey-and-syria, (2023).

Grimmelikhuijsen, S., & Knies, E. (2017). Validating a scale for citizen trust in
government organizations. International Review of Administrative Sciences, 83(3),
583-601.

Higgins-Desbiolles, F. (2022). The ongoingness of imperialism: The problem of tourism
dependency and the promise of radical equality. Annals of Tourism Research, 94,
Article 103382.

Hogg, M. A., & Smith, J. R. (2007). Attitudes in social context: A social identity
perspective. European Review of Social Psychology, 18(1), 89-131.

Josiassen, A., Kock, F., & Assaf, A. G. (2022). In times of war: Place solidarity. Annals of
Tourism Research, 96(C).

Josiassen, A., Kock, F., Assaf, A. G., & Berbekova, A. (2023). The role of affinity and
animosity on solidarity with Ukraine and hospitality outcomes. Tourism Management,
96, Article 104712.

Kervyn, N., Bergsieker, H. B., & Fiske, S. T. (2012). The innuendo effect: Hearing the
positive but inferring the negative. Journal of Experimental Social Psychology, 48(1),
77-85.


http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0005
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0005
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0010
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0010
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0010
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0015
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0015
https://ccc.bc.edu/content/ccc/blog-home/2023/02/companies-respond-earthquake-turkey-syria.html
https://ccc.bc.edu/content/ccc/blog-home/2023/02/companies-respond-earthquake-turkey-syria.html
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0025
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0025
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0030
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0030
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0035
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0035
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0035
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0035
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0040
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0040
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0040
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0040
https://consumer.ftc.gov/consumer-alerts/2023/02/donating-help-after-earthquakes-turkey-and-syria
https://consumer.ftc.gov/consumer-alerts/2023/02/donating-help-after-earthquakes-turkey-and-syria
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0050
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0050
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0050
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0065
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0065
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0065
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0070
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0070
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0075
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0075
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0080
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0080
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0080
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0085
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0085
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0085

A. Josiassen et al.

Klein, J. G., Ettenson, R., & Morris, M. D. (1998). The animosity model of foreign product
purchase: An empirical test in the People’s Republic of China. Journal of Marketing,
62(1), 89-100.

Laustsen, L., & Bor, A. (2017). The relative weight of character traits in political
candidate evaluations: Warmth is more important than competence, leadership and
integrity. Electoral Studies, 49, 96-107.

Levine, M., Prosser, A., Evans, D., & Reicher, S. (2005). Identity and emergency
intervention: How social group membership and inclusiveness of group boundaries
shape helping behavior. Personality and Social Psychology Bulletin, 31(4), 443-453.

Marx, K. (1964). Economic and philosophic manuscripts of 1844. New York: International
Publishers.

Nautiyal, R., & Polus, R. (2022). Virtual tours as a solidarity tourism product? Annals of
Tourism Research Empirical Insights, 3(2), Article 100066.

Reuters (10-02-2023). Accessed on 12-02 https://www.reuters.com/world/un-aid-chie
f-says-earthquake-is-regions-worst-event-100-years-2023-02-11/, (2023).

Scheepers, D., Spears, R., Doosje, B., & Manstead, A. S. (2006). Diversity in in-group bias:
Structural factors, situational features, and social functions. Journal of Personality
and Social Psychology, 90(6), 944.

The New Arab (08-02-2023). Accessed on 16-12 https://www.newarab.com/news/turke
y-syria-earthquake-who-sending-aid-whom, (2023).

Annals of Tourism Research Empirical Insights 5 (2024) 100125
Turner, B. S., & Rojek, C. (2001). Society and culture: Scarcity and solidarity. Sage.

Alexander Josiassen (Copenhagen Business School and James Cook University
Singapore) research focuses on tourist and consumer behavior.

Anne-Marie Hede (Victoria University, Melbourne) research focuses on consumer
behavior and brand management.

Metin Kozak (Kadir Has University) research focuses on tourism marketing and consumer
behavior.

Florian Kock (Copenhagen Business School) research focuses on tourist and consumer
behavior.

Albert Assaf (University of Massachusetts) research focuses on performance modelling
and Bayesian statistics.


http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0090
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0090
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0090
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0095
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0095
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0095
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0100
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0100
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0100
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0105
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0105
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0115
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0115
https://www.reuters.com/world/un-aid-chief-says-earthquake-is-regions-worst-event-100-years-2023-02-11/
https://www.reuters.com/world/un-aid-chief-says-earthquake-is-regions-worst-event-100-years-2023-02-11/
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0130
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0130
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0130
https://www.newarab.com/news/turkey-syria-earthquake-who-sending-aid-whom
https://www.newarab.com/news/turkey-syria-earthquake-who-sending-aid-whom
http://refhub.elsevier.com/S2666-9579(24)00007-7/rf0165

	Place solidarity: A case of the Türkiye earthquakes
	1 Introduction
	1.1 Place solidarity research model

	2 Methods and results
	3 Discussion
	CRediT authorship contribution statement
	Declaration of competing interest
	References


